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May what you want about Dave 
B pim. Most people do. 

©” To comic book self-publishers, 

he’s a hero. To the * “politically correct,” 

he’s a misogynist lunatic. But after 25 

years and more than 6,000 pages into 

his epic Cerebus, there's one thing you 

can say for sure: The poor guy still 
isn’t done. 

Fourteen issues into his run on Cere- 
bus, a sword-and-sorcery parody 
featuring an aardvark hero, 23-year- 
old Dave Sim made a jaw-dropping 
announcement: his series would last an 
astounding 300 issues, concluding in the 
year 2004—and this was 1979. Cere- 
bus morphed into an unequaled comic 
book epic, tackling hot-button topics like 
politics, sex and religion as the life of 
the title character unfolds. 

Along the way, he gained a partner 
in background artist Gerhard. He intro- 
duced trade paperbacks the way God 
intended with a 500-page “phone book” 
collecting the High Society story arc. He 
wrote a lauded primer on self-publishing 
for aspiring comic creators. 

But it’s also been a rocky road. Issue 
#186 drew fire for its anti-feminist stance, 
earning Sim a “he-man woman hater” 
label that’s followed him ever since. He 
had a very public falling-out with Bone 
creator Jeff Smith, at one point chal- 
lenging Smith to a boxing match to settle 
their differences. And recently, Sim’s type- 
setter Carol West quit in protest over 
issue #265’s anti-feminism essay. 


] champion Dave sim battles on 
,3 )0-issue Cerebus run— 


Now 45, Sim has just two years to 
go. Cerebus is in its final story arc. The 
300-issue goal, which seemed unat- 
tainable a quarter-century ago, is clearly 
within his grasp. But Sim takes nothing 
for granted. After all, as he says, “In the 
comic book field, 25 issues for a lot of 
guys is a career.” 
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Wizaro: Cerebus has had its fair share 
of controversy surrounding it over the 
years, particularly with the charges of 
misogyny. Would Cerebus be the same 
if the controversies had never existed? 
Dave Sim: | doubt it. | think that’s a given, 
that controversy would have to be 
attached to it. But to me, I’ve been 


iS ss 
CONAN CLONE ht first, ae was a parody of Conan the Barbarian. 


moving in a straight line since 1977 and | 
don’t think it’s possible to move in a straight 
line without really offending a lot of people. 
And certainly one of my primary ambitions 
when | decided to do the 300-issue story- 
line was to not shy away from anything. To 
not say, “Mmm, I'd better not do this 
because it might hurt the circulation, or it'll 
make people not like me, or it'll make peo- 
ple not like the book.” 


Your essay in Cerebus #186—claiming 
women are emotion-driven "Voids" 
devouring the intellect-driven "Male 
Light"—caused quite a stir. Why do you 
think people reacted as they did? 

| think our society at that time—and prob- 
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ably still, to a great extent—believed that 
feminism, the total interchangabilty of the 
genders, that men and women are inter- 
changeable...was a universally held view. 
Being the only person who was willing to 
say, “I am not a feminist, and here’s a num- 
ber of reasons why I’m not a feminist,” 
caused a stir. 

| think if | had been working for DC or 
Marvel or any other company, I’m pretty 
sure that my book would have been can- 
celed at that point. If we had advertisers, I'm 
sure all the feminists would be going to the 
advertisers to get them to withdraw their 
advertising. The only difference with 
Cerebus is there were no mechanisms, no 
levers, to exert pressure to destroy Cerebus 
and to destroy me. So consequently, all you 
could get was a lot of that “adult voice” in 
the Peanuts cartoons, you know, “Wah-wa- 
wah-wa-wah.” If they can’t destroy you and 
they can’t have you fired and they can’t 
take away your advertisers to destroy your 
livelihood, then they want to whine and 
bitch a lot. The only mechanism there would 
be Canada’s hate literature laws, to have me 
arrested for propagating hate literature 
against feminists. So basically since #186 
n 1994, in a lot of ways, I’ve been sitting 
here waiting to be arrested. | haven’t been 
arrested yet, so I’m going to keep talking 


TONGUE-TIED Dove Sim's opinions have 
often stirred up controversy, <<<. 


about the way the world looks to me. 


Since you’ve been able to keep Cerebus 
alive for decades, you're looked upon as 
the “Godfather of the Small Press.” Are 
you comfortable with that? 

It's hard to feel like the godfather of 
something that’s bigger than you are, since 
people like Terry Moore and Jeff Smith have 
definitely outsold Cerebus. But | guess | have 
an awareness of that manile with literal 
“self-publishing,” where all that the person 
is doing is publishing their own work. When 
Jeff and Terry stopped self-publishing and 
went to Image, and then came back, | would 
have to say that’s probably one of the more 
gratifying aspects. ..they came back to what 
| was doing. 


What's the reaction you get when small 
press creators meet you? 

There’s a lot of enthusiasm if they’ re just 
getting started: “Oh wow, you were so 
important to me and a big influence and 
blah blah blah blah.” It gets more subdued 
the more established they get. 

One of the reasons I’m kind of uncom- 
fortable talking about the influence thing is 
because | know most guys don’t really like 
to think they have that many influences. 
And a lot of them definitely don’t want Dave 
Sim walking around thinking he was an 

influence, even if he was. 


You had a rather public falling-out 
with fellow creator Jeff Smith. How'd 
that come about? 

I'm not sure | could summarize what 
happened without prejudicing the whole 
thing in my favor. [Smith said in a print 
interview that he threatened to give Sim 
“a fat lip” during a conversation at 
Smith’s home; Sim said the threat never 
happened. Smith said he was angry 
over an insult Sim made about 
Smith’s wife in the pages of 
Cerebus; Sim denies there was any 
insult.] The only thing | really took 
issue with, with Jeff, was saying 
that he had threatened to give me 
1) a fatlip. And that still stands right 
where it stood. Where | come 


Dave Sim on what he plans to do after Cerebus #300 is finished 


from, if you say something like that, you’re expected to back it up. 
And I'm still prepared at any time that he wants to set up a venus 
in Columbus, Ohio. | will come down there, and we'll go three 
three-minute rounds, and either he will prove that he’s capable of 
giving me a fat lip or he’s not. 


Cerebus. Three hundred issues. Best decision or worst decision 
of your life? 

Probably a little of both. It was a decision | think that only a 23- 
year-old could make. | think | would have cut it off at 250 if | had 
known what the difference is between being in your 30s and being 
in your 4Os in terms of stamina, and all of those other things that 
you need doing a monthly comic book. The situation I’ve been in 
the last year arid-a half, maybe two years, is working 12 hours a 
day as opposed to eight hours a day. A page a day was pretty 
much a given all the way through my 20s and 30s...but now it's not 
at all unusual to not quite get a whole page done. 


What's slowing you down? 

| wish | knew! I wish | could narrow it down. A lot of it is just being 
pickier about the drawing. You want to go out on a high note. It’s 
difficult because I’m competing against 25 years of my own work. 
You can be Paul McCartney or whoever, but 30 or 40 years later 
when you're still competing with “Yesterday’—and everybody still 
prefers “Yesterday”— think that adds a certain level of pressure. 


How would you answer criticism that Cerebus has been coasting 
for the last few years? 


've certainly heard that charge before, but it’s usually about an A ; aaa = ced Bea 
intentionally downbeat part of the story. One of the things I’ve def- a Ses a z am apie e Be 
initely tried to do with Cerebus is do what | see as the natural ff | a" B25 cI Ona oes 
rhythms of a life. That life is not all lived at this frantic, frenetic, | < | 365 Z° 3-2 nee 
Fantastic Four, Spider-Man pace. There are quieter times in some- ff | Z jon x S20 mek 
one’s life and there are more exciting times. Certainly with the issues ff | © | Be = a O=0 o8m 
of Cerebus that are out right now, where he’s bound in place [with Ss =a amet oak 
titles such as “If Cerebus Be Bound”,”If Cerebus Still Be Bound” and J} Ow" 222 2 HOG HES 


“If Cerebus Still be Bound So Long He Could Plotz”], | was hoping 
that | was telegraphing that yes, | know everybody's waiting for 
something to happen. 

Allalong, I’ve been far more:interested in what people will be say- 
ing about Cerebus five years after its done, when the first generation 
of people are able to read it from page 1 through page 6,000 and 


then be able to say, “Oh, that really stunk,” or whatever they're 
going to say about it at that point. 


How much influence do you think Cerebus had on the numerous 
graphic novels and trade paperbacks we see in the comics indus- 
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try today? 

| suppose a bit. It's always difficult for me to think that Cerebus has 
had any impact on anything. [But] the first time | held the prototype 
of the High Society volume...that really felt like | was holding the 
future in my hand. It was really exciting when From Hell came out 
under one cover. I'd like to see more of that in the comic book field. 
| think that if something like the really hot, finite stories like 
Sandman and Preacher came out in two volumes, squarebound....to 
me, that’s where comics move on fo the next level. 


Any words for those critics who said 
you'd never make it to issue 300? 

They might still be right! Twenty-five issues 
left to go, it looks like a cakewalk, but in 
the comic book field, 25 issues for a lot of 
guys is a career. | can certainly understand 
people thinking that it was impossible. | 
tried to stay confident all along that it could 
be done, but there were a lot of times when 
| really sat and thought about it. It’s like, 
“Come on! Three hundred issues. Picture 
what that is.” 


What's your fake on the comics industry 
today? It’s certainly changed a lot since 
Cerebus #1. 

Yeah, it’s different. | think there’s a core 
that's still the same. There’s sort of a stunned 
disbelief as to exactly all of the permuta- 
tions that we've gone through since 1977. 
But from my vantage point, as someone 
who has stuck pretty much just to doing my 
own comic book and not being seduced by 
Hollywood and not being seduced by toys 
and all those other things, | see a real 
straight-arrow progress in the actual comic 
book medium. 


/ / 


You've always been dead-set against 
things like Cerebus action figures. Why? 
Because it distracts, to me, from the comic 
book medium, the fact that | see myself as 
a practitioner in a medium, as opposed 
to an ancillary or tangential presence in 
pop culture. There’s a certain level of inter- 
est about the money, though. Being at 
Mirage Studios in 1988, around there, 
and seeing the prototype for the first 
Teenage Mutant Ninja Turtles breakfast 
cereal box and asking Kevin [Eastman, 
Turtles co-creator], “Go ahead, Kevin, 
scare me. How much do you get for break- 
fast cereal?” And it was like a half-million 
dollars. And I’m meanwhile traveling all 
over the world trying to get Alan Moore 
and Frank Miller and everybody else to 
contribute to what ended up being Scott 
McCloud’s “Creator Bill of Rights,” trying 
to build something on that side, and | sat 
in the hotel room that night going, “What 
the hell am | doing? Why not go and get 
a breakfast cereal? It’s a half-million dol- 
lars! What are you, an idiot?” And | just 
realized | didn’t want a breakfast cereal. 
If that’s what you have to do to get a half- 
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million dollars, then you just have to deal 
me out. 


Do companies like DC Comics and Mar- 
vel detract from the advancement of comic 
storytelling more than they help it? 

Not all the time. DC did publish Sandman 
and they are keeping it in print so far. And 
as far as | know, they’re still on unfailingly 
good terms with Neil Gaiman, so there's 
no way that | can look at that and say, 
“What a horrible thing to do to my beloved 
comic book medium.” Obviously Sandman 
is a high-water mark. In my own personal 
best collection, my “skyer-no-higher” nar- 
row bookshelf that I’ve got in my office, 
Elektra: Assassin is there, and that’s a Mar- 
vel comic. Bill Sienkiewicz’s Stray Toasters 
is in there—that was from Epic, but Epic 
was Marvel. So on a percentage basis, they 
don’t do very well. But you try to look at 
the good and ignore the bad. 


Okay, you finish Cerebus #300. What's next? 
My first choice would be to die. As a firm 
believer in God and as a believer in the 
next life, there’s certainly a very strong secret 


CHOICE 


CEREBUS WHO? Mfter 25 years of hard work (that's an image of Dave Sim 
below), Cerebus has become a small-press icon. 


hope that this is all that | was sent here to do, the 300 issues of 
Cerebus, and once those are done, that’s it—you’re on the next 
flight out. Boy, | could get behind that in a big way. Failing that, | 
would say it’s important for me not to have anything planned, 
because I’ve had every waking minute of my life pretty well planned 
since 1979. 


Will there be a hard-and-fast rule that you'll never revisit 
Cerebus when it’s done? 

| think so. | think so. | think I'd probably fudge on that to the same 
extent that Eisner has fudged on it with The Spirit, where he'll do 
covers or he'll do something for charity, or a three or four-page story. 
But I'd be surprised if it went beyond that. It’s part of wanting to 
have the dignity and the credibility. Herman Melville didn’t go out 
and do The Further Adventures of Ishmael. No, “Ishmael is a 
character in Moby Dick, Moby Dick is done, don’t be such 
an a**hole.” o) 


Freelance writer Tom Root has no interest in The Further Adventures 
of Ishmael, but he thinks Great Expectations Extreme! might be a 
fun read. 
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Kevin Smith, Brian Michael Ben 
comic road to success—and tell you 


year-old creator has based his View Askew film production 
company. While Dogma and Jay and Silent Bob Strike Back 
have been the big box-office winners, the highly 
personal, relationship-based story of Chasing Amy 
represents the film closest artistically to Smith’s heart. 
In the realm of comics, Green Arrow raked in mad 
\ dough for DC, while Smith’s Daredevil run at 
». Marvel garnered a boatload of critical praise. 
The ultimate fanboy still takes time from his 
Hollywood schedule to attend several comic 


Sg hink your dreams of making it 
big in comics are impossible? 
ES Think again! 


Kevin Smith got his start slap- 
ping out cherry-flavored 
Slusheez to pimply teens in 
Red Bank, N.J., and stock- 
ing the latest videos 
between trips to the 
comic shop. Mike Allred 
molded sculptures to conventions each year. 
swap for comic books. d HOW HE GOT STARTED: Far removed from 
Brian Michael Bendis W- 7% fm the glamour and glitz of Hollywood, Smith 
hocked his own black-and- My dragged himself to a dreary job at a New 
white ashcan while working Jersey Quick Stop and spent his free time 
in a Cleveland comic shop. reading the comics he loved. 

So, before you resign “| used to work in the convenience store 
yourself to working at the and video store depicted in Clerks,” says Smith. 
local Quik-E Mart and 7 The atmosphere of the store was rife with 
possibilities, and Smith started to craft his 

experiences there into the story that would 
become Clerks. Financing his first indie picture 
by racking up credit card debt, Smith and friends 
were at the store day and night, filming the movie 
when they weren’t working the counter. 

TURNING POINT: Smith’s simple black-and-white 
film about the foul-mouthed banter and personal 
dilemmas of the people behind the counter in a 
convenience store triggered a whirlwind of atten- 
tion. When the film’s biting wit and sharp dialogue 
earned it a place at the prestigious Sundance Film 
critical praise and public adoration— Festival, studio bigwigs smelled a potential hit. 
especially in the comics- = "Clerks getting accepted at Sundance 
fan sector. a ae = changed everything,” Smith 

Smith started out as : : ¢ asserts. “It led to Miramax pick- 
the fanboy everyman, ing up the film.” 
reading comics and_nift- Which led, in turn, to four more 
picking continuity long before feature films, a Clerks animated 
becoming the praised writer/director of series and two Top 10 comic series 
low-budget, dialogue-heavy films. Never (Daredevil, Green Arrow). 
letting go of comics, he parlayed his film suc- ADVICE: “Write what appeals to you. 
cess into stints writing adaptations of his film Please yourself first, and nine times out 
characters for independent publisher Oni Press of 10, the audience will be pleased, as 
and then marquee heroes for the big guys. well. But don’t be self-indulgent in the 

The trenchcoat-clad Smith operates out of his process—unless you're writing Green 
hometown of Red Bank, N.J., where the 31- Arrow. Then, be as self-indulgent as 
you'd like.” 


servin’ up day-old nacho 
chips forever, let WizARD 
EpGE inspire you with these 
success stories from some 
of independent comics’ 
golden boys. 


KEVIN SMITH 


WHO IS HE? Get out from under your rocks, 
kids! Smith’s comic-reference-laden films like 
Clerks and Dogma have become 
pop-culture icons and earned him 


OPEN WIDE Smith let loose on his View Askew 
universe (left and above) and made magic by making 
Green Arrow (right) hot. 
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MIKE ALLRED 


? Mike Allred created his fan-favorite Madman character when he realized there weren't enough comics 
ie ety lke his own child, could truly enjoy. He recently made the leap to mainstream fame, jumping at the chance to 
draw Marvel's X-Force revamp, a twisted look at the dark side of mutant fame. 

He resides in Oregon (rapidly becoming the “in” spot for comic hipsters) with his wife, Laura, where he heads up AAAPop 

Comics and awaits the relaunch of a Madman comic to accompany the upcom- 

ing movie by director Robert Rodriguez (Spy Kids). 
: Allred, a reporter for the American Forces Radio and 
Television Service in Germany, had his plans to become a filmmaker scuttled 
by a friend who re-introduced him to comics. 
“I fell so rapidly in love, | went digging for everything,” Allred 
admits. “I did sculpting and traded them for comics. Alex Ross is still 
searching for a full-size Adam West Batman bust | did!” Convinced 
comics were his future, Allred scored his first major breakthrough with 
the creation of the quirky Madman character in 1992. 
p “You need to play all positions—be able to write, pencil, ink and 
Gree Write and draw because you absolutely HAVE to. If you get good 
enough and someone sees it, they'll publish it, but if not, at least you'll 
have done something you wanted to do. If it becomes a career, then 
that’s a bonus, but you have to do it for the love of doing it. If you can 
imagine that you’re set financially, what would you do? For me, the answer 
is still comics.” 


MIKE’S ALL RIGHT lis unique style 
made Madman (left) famous and X-Force (right) a hit. 


BRIAN MICHAEL BENDIS 


E? If you check your underwear, they probably say “Brian Michael Bendis” on them somewhere—his name's on 
shar ani nowadays. The prolific 34- -year-old went from drawing and illustrating his own black-and-white books to writ- 
ing damn near everything under the sun, including Marvel's Ultimate Spider-Man, Daredevil, Elektra and his own Image 
title, Powers. 

Freshly moved to Portland, Ore., (“The mecha of comic creation—it’s weird, it's like a convention!” he says of the 
mass of comic pros now in the Oregon area), Bendis is a good example of 
as \ starting at the bottom and working your way up. 

H T BIG: While struggling to cope with classes at the Cleveland 
Institute of Arts that didn’t mesh with his plan for comic book stardom, Bendis 
began working at a comic shop. “I didn’t even know black-and-white indie 
comics existed back then,” Bendis jokes. “That's how lame | was. | had main- 
stream goals, like Marvel Comics.” 
Bendis crafted his own ashcan, which he circulated for feedback at 
the comic shop. That translated into a stint at Caliber Press, and his ability 
to do realistic cop drama led to Todd McFarlane offering him Sam & Twitch. 
When pal David Mack showed Bendis’ work to Marvel Editor-in-Chief Joe 
Quesada, the duly impressed Quesada awarded him Daredevil and the 
Ultimate task of revamping Marvel's flagship character Spider-Man. 
“Have an eye for what it is you want to do. You have to become 
your own marketing guy, and ask, ‘Who's publishing books like this?’ 
You've gotta do the whole thing, make an ashcan and show them. Every 
rejection or false start has its own lesson. While you’re sitting there won- 
dering why it’s not happening for you, someone is kicking your ass by 
writing and creating something. If you're out drinking with your buddies 
or playing video games, that’s why.” 


POWER FOWARD Marvel liked Powers 
so much, Bendis was asked to re-invent Spider-Man! 


E RSs 


BOOK PUBLISHING GROUP 
www.checkerbpg.b0x.com 


Also available from checkerbpg 


Alien Legion: Force Nomad 
Where finer graphic novels are sold 
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GREG RUCKA 


E? Rucka’s gritty Detective Comics redefines Bat-noir at DC, but the 31-year-old Portland, Ore., resident was a success- 
fl novelist before breaking into comics. He now pens numerous titles, including Oni’s spy thriller Queen and Country, the comic 
Hes most t proud of, in addition to continuing his work writing novels. 

E : Rucka’s rags-to-riches story started long before his entrance on the comic scene. After finishing his “first real- 
ly aod? novel for his master’s thesis, Rucka obtained an agent. To make ends meet, he took odd jobs, like teaching resume-writ- 
ing and job hunting ata trade school. “Talk about the blind leading the blind!” 
Rucka exclaims. 

Throughout, Rucka kept writing, pounding out 3,000 words a day. When he 
arrived at work one day to find the trade school doors chained shut, Rucka 
called his agent. “Sell the book!” Rucka demanded. 

And the agent did. At age 24, Rucka had achieved his goal of getting 
published when Bantam Books bought Keeper, his novel still in print. 
Luckier still, Rucka’s books earned him fans in DC’s Bat-office, who 
made him an offer he couldn't refuse—the chance to write 
Batman. 


“If you want to write, you have to write. You have 
to: be willing to sit in a room by yourself for several 
hours, agonizing over what you want to put on the 
page. It’s exceptionally hard work, and you have 
to persevere. The only thing you can absolutely 
control is how hard you’re going to work.” 


FOR THE QUEEN fucka 
may pen Batman, but he’s most proud of 
Queen & Country. 


DAVID MACK 


David Mack's unique, painted art style and soul-searching writing have made Kabuki, the tale of a mysterious 
assassin, a worldwide hit. This earned the 29-year-old creator a stint on Marvel's Daredevil and the chance to design and write 
the upeorning Kabuki film adaptation from 20th Century Fox. 

: Mack’s quest for a college scholarship sent him hurtling on the path to comics. While preparing a portfolio sub- 
mission for scholarships at age 16, Mack included a comic book to demonstrate his ability to do sequential art. 

“| had always read comics as a kid, so | decided that | would make a comic 
book to include in my final category,” Mack explains. “And once | immersed 
myself into the process, | realized that this was a medium that | could integrate 
all other mediums into.” 

Intrigued, Mack pursued work in comics as he entered college and 
started working professionally in the field during his freshman year. 
Learning the trade alongside other “made-its” like Bendis at 
Caliber Press, Mack’s haunting style earned him critical 
acclaim and the attention of Marvel head-honcho Joe / 
Quesada, who immediately offered him the chance to follow 
Kevin Smith’s run on Daredevil. 

: “Focus on what makes you different. 
Instead of that difference being your flaw, turn 
it into your asset. Build your own niche in 
the medium instead of trying to re-cre- 
ate someone else’s. The most suc- 
cessful creators are the ones that 
have built their own success 
and are ahead of 
the curve, not 


behind it.” @ 


MACK DADDY Doing a good Kabuki 
resulted in Daredevil and a movie. 


"| was pushed over the edge 
of paranoia... it's as simple as a 
parable and complex as history... 

a fantasy tale of good and evil, 
magic and sorcery, in a foreign 
yet strangley familiar land, 
ala The Hobbit..." 


Randy Meyers 
captaincomics.net 


. available at 


S1CONNCS.COT! 


THE FANTASTIC FIVE 


WIZARD EDGE'S TOP FIVE BUZZ WRITERS 


The next bunch of big names are ready to explode from 
indie comics! These five rising stars are on the cusp of 
making the leap from independent-comic fame to main- 
stream superstardom. 


TROY HICKMAN 
WHY HE'S HOT: Hickman’s series of 
black-and-white mini-comics, Holey 
Gullers!. explored superhero life around a 
chain of ‘neutral’ donut shops. 
UTURE PLANS: A Crullers annual may be 
in the future, along with o change of format 
or the normally digest-sized product. “I'm 
looking at maybe doing it as a full-sized 
ay book,’ Hickman says. 
a DREAM PROJECT: “| always wanted to do 
something with DC's Doom Patrol,” says Hickman. “I hate to use the word 
‘retro,’ but that lets everyone know what you're talking about.” 


MIKE KUNKEL 
WHY HE'S HOT: Kunkel’s Herobear and the Kid is o fun, 
all-ages romp that takes comics back to a 
_ simpler and more innocent time. 
FUTURE PLANS: Kunkel plans to collect 
the first five issues of Herobear in a trade 
‘ paperback with tons of extras, ds well as 
continue his work on Flipped, a comic flip- 
book combining animation and comics. 
“Also, two new books that | want to 
ff do: Ham and Eggs, based on my 
gia =. comic strip with some fun 
S| animal characters, and 
another new one called 
Ladybug,” says Kunkel. 
DREAM PROJECT: “I'd love to do 
— a ee Man story,” Kunkel admits. “He's 
always been my favorite character, and it would just 
be amazing to approach telling a classic Spidey story.” 


ALEX ROBINSON 
WHY HE'S HOT: Robinson's 
relationship-oriented — Box 
Office Poison made waves 
and has fans clamoring for 
more from this talented writer. 
FUTURE PLANS: Robinson is 
ie erat A his oe 
raphic novel, Sophomore Slump, 
sate to come ‘ from Top shal eA 
Productions in 2003. ‘li’s about the 
unconnected lives of a bunch of people 

who are all affected by a single event, 


which changes them to one degree or another: Plus cursing and 
nudity, os always.” 


DREAM PROJECT: “| would love to do a non-fiction project, like a 
biography of the Beatles or Buster Keaton,” Robinson muses. “Other 
than autobiography, there haven't been too many non-fiction projects. 
Right now, there doesn’t seem to be {06 much of a market for it, and | 
don’t think I'm ready to do it anyway.” 


BRIAN WOOD 
WHY HE’S HOT: Wood's Channel Zero was a — assault of 
words and pictures with a strong 
anti-censorship message. 
FUTURE PLANS: Wood hus 
even more cuffing-edge material 
planned, like his graphic novel Ff 
The Couriers. \ 
“Right now, | am finishing‘ 
up Public Domain, ihe Channel 
Zero design book and the two 
final chapters of Pounded, a 
mini-series [’m doing at Oni 
Press with Steve Rolston,” 
says Wood. “And, of . 
course, the obligatory hook for one of the Big Iwo that | can’t talk 
about yet.” 
DREAM PROJECT: For Couriers to be successful and spin into a series 
of graphic novels would suit Wood just fine. “To get some really great 
arlists oft ii, and package if all nice and sexy...that’s my dream project,” 
he says. 


JHONEN VASQUEZ 
WHY HE’S HOT: Vasquez garnered legions of fans through his dark- 
ly comedic Johnny the Homicidal Maniac. 
FUTURE PLANS: Vasquez is in the process of working on his own ani- 
mated series, Invader Zim. 
“Invader Zim has taken up so much of my time that even the 
thought of doing one of the zillions of projects 
in my head makes me break down in horrible 
fits of monstrous sobbing, Vasquez 
announces. “I so sad.” 
DREAM PROJECT: “Id love to do 
a series about molecules, all gath- 
ering together to form something 
“enormous,” says Vasquez. “The 
_ molecules would fail, as they are. 4" 
} divided by various political and & 
religious beliefs. What they d form i 
would be a deformed beast intent on 
ripping itself apart. It would sell to only 


- three people on earth, and | would be forced to eat my legs to 


survive.” Ml AP 


Gi fou ‘aight raiahbee him ne 
V7 MTV's Real World or know him 
) f for his work on DC Comics’ 

Green Lantern or Marvel's Exiles, 
but writer and artist Judd Winick started 
it all with a boy named Barry. 

According to Winick, after two years 
of doing the syndicated comic strip 
Frumpy the Clown, the creator wanted 
to drop a few F-bombs and shake things 
up a bit—thus was born Barry Ween, 
Boy Genius. 

“If anything, Barry came out of me 
being tired of having to work inside the 
constraints of a syndicated newspaper 
strip, where anything racy or controver- 
sial can get you kicked out of a paper,” 
says Winick, who found himself reign- 
ing in Frumpy’s sarcastic edge too often. 
“After Frumpy was canceled, | wanted 
something different. As | started writing 
Barry Ween for the first time, the lan- 
guage and humor just came out.” 


Barry Ween, originally published by 


comics, Winick’s hit it big. 


OUT From the Real World to fictional 


fee Comics ha now a mainstay of Oni 
Press, revolves around a 10-year-old boy 
with a 350-point IQ who's cranky, arro- 
gant and foul-mouthed—just the kind of 
kid Winick wanted to write, and more. 

“Barry's exactly what | wanted to 
be but never was. He and his best 
friend, Jeremy, are the only ones who 
know that Barry’s the smartest boy on 
Earth. So while Barry wants to be left 
alone with his experiments, Jeremy 
wants Barry to spend more time figur- 
ing out how to get free Internet and 
cable porn.” 

Although not a huge hit, the Ween 
series has an ever-growing cult 
following that includes the likes of JLA 
scribe Mark Waid and Punisher writer 
Garth Ennis. 

“Barry Ween is Calvin and Hobbes 
on PCP with a copy of Mein Kampf 
thrown into the mix,” Ennis says of the 
series. “Barry will take comics by storm, 
and tomorrow the world!” 

And while all of the Ween mini- 
series—which have seen Barry take 
on art thieves, the U.S. Government 
and even young love—are usually 
riddled with explicit language and 
@1 crude double entendres, Winick 

1 says there's still hope for Barry to 
cross over into a cartoon or movie 
with less than an “R” rating. 

“This three-page strip is the 
cleanest Barry Ween you've ever 
seen,” says Winick. “And if 


anyone were to ever ask if Barry could 
make it into a mainstream medium. . .well, 
here it is. Clean as a whistle and still with 
all the love.” 


ENING IT 


A 60-SECOND SUMMARY 


RR YRS 


THE ADVENTURES OF BARRY WEEN, BOY GENIUS BY JUDD WINICK 


YUTZ. ee, | I THOUGHT DID YOU SEE A CHICK WITHYA-YA'S YOU KNOCKED OUT ALL 
HAVEN'TLSAIDNOT ) IT WAS THE SIZE OF WISCONSIN ELECTRICAL POWER ON 
TO TOUCH MY 1 TOMBRAIDER. ONTHESCREEN? THE EASTERN SEA- 


COMPUTER?! BOARD, JEREMY... 


I SAID I 
WAS SORRY. 


I'LL FORWARD YOUR APOLOGY ALONG TO 
THE GLOBAL ECONOMY CRIPPLED BY THE 


STOCK EXCHANGE CLOSURE-- 
OH, HEY, LOOK! © 


THREE MAJOR CITIES FORCED 
INTO MARTIAL LAW! 


YOU ARE A LIVING 
MELISSA VIRUS... 


EXCUSE ME 
FOR LIVING! 


A TOPICAL FAT 
CELL ACCELERANT. 


ALAN MALENOWSKI HAS 
MAN-BOOBS AND YOU 

KNOW WHAT THEY 
CALL HIM! 


YEAH. ALAN 
MAMMARYSKI. 
<j 
LET ME GET AN 
ANTIDOTE 
TOGETHER. 


‘de 


Ra ge Maes cs 
AW DAG, LOOK AT 
ME! MAN-BOOBS! 
I'VE GOT MAN- 
BOOBS!! 


GYM CLASS IS / I CAN'T EVEN SEE THERE WASN'T MUCH 
GONNA BE HELL. : | MYBUSINESS, _/ | BUSINESSTO SEE, 
Y'KNOW... | MR, DIGGLER. 
: JUST HANG ON... 


FIFTY-EIGHT MINUTES AND THREE a I'M BREAKING OUT IN 
ANTIDOTES LATER... ike MONKEYS!! 


WHAT KIND OF ANTIDOTE 
ISTHIS?! 


ONE I'MGONNA THIS SUCKS, LOOK AT ME, 
HANG ONTO... JABBATHE-LATINO-HUTT. 
I CAN'T SEE MY THINGIES, 
AND I'M BUSTIN‘ OUT IN 
CHIMPANZEES.,., 


TWENTY-SIX MINUTES AND 


AND LEAVES COMIN' OUT 


OF MY ARMPITS! 200 POUNDS LATER... 
ig 
ae ie ge LDON'T WANT \f I'M 
OF THIS, TO EXPLODE. 
LEX LUTHOR, 
I'M READY! 


BARRY, I'M IF YOU DON'T I'LL GET 


SORRY I TOUCHED - LET ME EXPLODE, IT, JER’. 
YOUR STUFF. T PROMISE NOTTO HANG ON... 
DO IT AGAIN. 


ITHINK I GOTIT. 


HOW DO ie 3 e 
YOU FEEL? oe BE 


YOU OKAY? CONVERTED THE 
FAT CELLS INTO 


AIR AND GAVE 
THEM AN EXIT. 


IT THOUGHT I WAS GONNA BLOW a 
UP LIKE THAT MONTY PYTHON 
"GET ME A BUCKET” DUDE... 


YOU LAUNCHED A MALFUNCTIONING YEAH, SCREW EM. 
SATELLITE OVER NEW JERSEY. Y'WANNA PLAY 
TOMB RAIDER? 


YEAH! pip You 
RE-PROGRAM IT 
SO SHE'S NAKED?! 


BOOBIE-VISION! 
DUDE, YOU RULE!! 


dream projects 


you might not know them nov, but our top five buzz artists 
could be the next superstars of mainstream comics 


d ° O p a pool, loo g for so g and 
ee and omp O 0 RD ED asp dG ga ob 
D O G omp a do and p ato O OO O alphab O 
our goa © WO ora ma am pub a ord O ay b Gg O D D 
DC o ag all p elle ob O G O 


Spider-Man 
by Sam Hiti , 
J : Born: ae 
ae 3, 1975, in St. 
Paul, Minn. Le 
/ Resume: 
yo ‘ Currently weites 


and draws End 
Times (Tiempos 
Finales) for La 
Luz Comics bonscomaxs : 
influences: ‘| like Steve Wesnc 
Goseki Kojima, Dave Lapham, Jeff Smith and 

Will Eisner,” says Hiti. 
Why SpiceriMan?: “| used to 
- watch the Spider-Man cartoons when | was a 
little kid, before | even knew about the comic 
books. | wanted to draw Spider-Man in a dark 
place since | have more of a darker inking 
style and | didn’t want to draw demons ond 

stuff like that since | do that in End Times.’ 
Words of Wisdom: ‘If you're 
just trying to break in, do a lot of mini-comics 
before you actually go fo print because it 
works out the kinks and you get an actual 
sense of what fo do and how long if takes, 
Plus, when you mess up it’s not as cosfly as 
going to print.” 

For more info visit: 
www.samhiti.com 


‘Batman, Batgirl, Robin & Nightwing 


Iny Mike Huddleston 


_ Born: September 5 197 3, in St. Louis, Missouri. 
Pestmné: DC Showcase '95 (DC Comics), Black Lighining / 
(DQ), Rust (Caliber), Komusu (self-published), The Coffin (Oni 
Press}, Deep Sleeper (Oni Press), Cable (Marvel) = 
_linfiwemces: ‘There are too many to mention 1g all but 
my major influences include Mike Mignola, Guy Davis, 
Fegredo, Masamune Shirow, Moebius, Alex Toth, Bill Sienkiewicz, | 
Adam Hughes, Kaisuhiro Otomo, Ba Risso and Paul ee : 
says Huddleston. 
Why Batman and his: eis “tt an mea 
while to figure out how | wanted to do Batman since there are several aspeds of the ch 
ter ranging from disturbed vigilante to world’s gientest detective to Justice League do-good- 
er, so eventually settled on something between detective and disturbed and used the rest tof 
the family to-bring some range and emotion” = 
Words of Wisdom: "Draw influences from suid range, d leat ioe to dra 
just from comics. Study the work of illustrators and fine artists, even designers Study movies 
and study animation. The more you are influenced by Hig: outside the fiel 
more you make your comics work.” 


Lone Wolf and Cub 
» Kagan Mc 


Punisher, Grifter & Lobster John 
py Ben Oliver 
Born: April 29, 1972, in Buckinghamshire, England 
Resumé: Puncure(Com.X Comics), 2000 4.D., Judge Dredd 
on@uences: “On the spot, the list would definitely include 
Bill Sienkiewicz, Mike Mignola, Frank Miller, Kent Williams and Phil 
‘Hale for his fantastic paintings,” says Oliver. 

Why Punisher, Grifter and Lobster 
J@99S0792: “The Punisher is just a cool character, Grifter is 
as hard as nails and Lobster Johnson wears a lovely outfit, | would 
love to see them have a fight.” 


Words of Wisdom: "Ty and develop your own style, sort out a decent portfolio 
and be consistent. Persevere and it'll all come together.” 


Force by 


X- 


etchbook 


= 


Swamp Thing 
by Frank Cho | 


Born: Dec. 2, 
1971, in Seoul, 
South Korea 
Resumé: 
liberty Meadows 
& University 2 
(Insight Studios) 
and “ao whole 
bunch of pin. 
ups,” says Cho. - 
tnfiuences: ‘Al Williamson, Franl 
Frazetta, Adam Hughes and Mark Cho.” 
Why Swamp Thing?: ‘I've 
always been a huge horror fan, and | was 
kind of disappointed with what [DC] did with 
Swamp Thing after Alon Moore left, when 
they started going into all the tree-hugging 
stuff. If | had my way, I'd bring it back to the 
Bernie Wrightson-era Swamp Thing and just 
_ kick it up several notches. Ultra-violent, gory 
stuff with no PC message at all!” 
Words of Wisdom: “Just leon 
how to drow, and just draw what you 
like-don’t let anyone else dictate what you 
want fo do.” oe 
For more info visit: 
www.libertymeadows.com 


ae 


“SE 


Frank Cho may be the hottest 


break-out 


artist who doesn’t want to break out 


his guy doesn’t need to be on a top five list, because 
hot indie artist Frank Cho is already the top dream 

recruit among the big three comic publishers. 
However, you may not be seeing Frank at Marvel, DC 
or Image anytime soon. Despite being a huge Swamp 
Thing fan, he’s happy right where he’s at, working on his 


_ “I'm a huge King Kong fan—pretty — 
much anything with monkeys I'm 
a fan of. If it’s got monkeys and 
dinosaurs, | am there. My ultimate _ 
dream project would be King 
Kong. | like big monkeys wrestling — 
dinosaurs, too.” i. : 


creator owned properties Liberty Meadows and its spin- 
off, University2. 

Regardless, we just can’t get enough of his ultra-realis- 
tic pencils, and we're betting you can’t either. Check out this 
sketchbook of some of Frank’s favorite properties. 


Budd Root’s Cave oman. It’s 
books I’ve ever read. I’m current! 


Cavewoman comi book with Root’s permission 


(0 GUE “1 actually did this 
one a Sts a ago, ‘before the ‘Clone Saga’, 
when Spider-Man was hitting on all cylinders. | 
thought Venom was just a cool character, and | 
tried to capture that feeling of Venom.” 


RE "There's some- 
thing very seiiel out Catwoman, and 
in case you didn’t catch this already, | like 
drawing sexy women.” 


WENE | “I'm a big Batman fan, and 
I've oe wanted to draw Batman crashing 
through a skylight. You can do so much with 
Batman with shadows and light and the flow of 
the cape. This sketch was mostly fo study the 
fabric of the cape more than anything else. I've 
always liked caped superheroes.” 


"This is the first Superman sketch 
I've does since high school. Originally, this was 
supposed fo be Batman, but then | thought it was 
a better pose for Superman.” 


AKIKO (Sirius) 

WHY IT’S COOL Like Harry Potter, 
Akiko is one of those rare “all-ages” 
books that really are fun for people of 
all ages. Filled with robots, aliens and 
other fantastical creatures, this series 
is not to be missed. 

IN ISSUE #47 The epic “Battle of 
Boach’s Keep” concludes. Spuckler’s act 
of civil-disobedience-turned-civil-war 
reaches its climax as the GothTek Cor- 
poration’s CEO visits Nostoram with an 
ultimatum. Meanwhile, the star-spanning 
company’s henchman UIl H’rassok has 
his own plans for Spuckler’s fate. By Mark 
Crilley. $2.95 (February 20) 


ALISON DARE & THE HEART OF 
THE MAIDEN (Oni Press) 

WHY IT’S COOL Alison Dare is like a 
female Jonny Quest, Indiana Jones and 
a pre-teen Lara Croft rolled into one and 
dropped into an all-girls school. Her 
mom's a world-famous treasure hunter 
and her old man’s a superhero—t's like 
every kid’s dream! 

IN ISSUE #2 St. Joan’s Academy is 


pared like a subject of E! True Hollywood. 
Next up: Joan of Arc and why all sorts of 
nasty bad guys (Nazis, ninjas and more) 
are suddenly invading the campus. By J. 
Torres and J. Bone. $2.95 (February) 


ALMOST NORMAL COMICS 
(Almost Normal Comics) 
WHY IT’S COOL lowbrow art and 


an orgy of oddities! Here 
you'll find the perfect 
blend of underground 
comics and bizarre sto- 
ries from the world we live 
in! A must-read for any 
fans of alternative comics 
and ‘zines! 

IN ISSUE #2 Read 
along as the enigmatic 
“Dr.  Frankenfrog” 
releases his monstrous 
creation on the elite of the 
European Zoological 
Society. Gaze in wonder 
at what's hung in 
“Granny's Gallery of 
Ghouls.” And laugh your- 
self to death as you peruse the news in 
“Sick and Twisted Stories for Good Lit- 
tle Girls and Boys!” By W.E. Elliott. 
$2.00 (February) MATURE READERS 


AMELIA RULES! 
(Renaissance Press) 

WHY IT’S COOL Amelia's parents 
have split, so she and her mom have 


GOOD READS: CRIME 


WHAT'S YOUR TASTE? WIZARD RECOMMENDS THE FLAVORS YOU LOYE.. 


moved in with Aunt Tanner, a way-too- 
cool rocker who tells Amelia the truth 
about everything. Her friends are the 
“everykids” we all recognize from any 
given group. This book’s a hip, smart, 
satirical look at life through the eyes of a 
nine-year-old girl and friends. It's Peanuts 
for the 21st century! 

IN ISSUE #5 Amelia's dad takes the entire 
gang camping in an effort to get to know his 
daughter's new friends, but he may get more 
than he bargained for during the 12-hour 
car ride with Rhonda, Pajamaman and 
“Captain Amazing.” By Jimmy Gownley. 
$2.95 (February) 


THE ART OF FOO SWEE CHIN 
VOLUME ONE (Neko Press) 

WHY IT’S COOL Foo Swee Chin is one 
of the coolest creators to break out of Sin- 
gapore. Her art style is fresh and 
distinctive with a Vertigo flavor that leaves 
you hungry for more! 

IN THIS ISSUE This collection contains 
two dark stories and some incredible full- 
splash art pages of her newest works. The 
stories are very somber and thought-pro- 
voking. By Foo Swee Chin. $2.95 (February) 


BAJA (Top Shelf) 
WHY IT’S COOL In this classic coming- 
of-age story, young Bones, a bass player, is 


ey 
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PHEVOR HALES 


on the lam in Mexico, where he finds 
intrigue, adventure and, happily, love. The 
look of the book is informed by Lafler’s exten- 
sive travels in Mexico, where he kept a 
sketchbook as a visual reference tool. 

IN THIS ISSUE Bones, bass player for 
top jazz act Bughouse, is hiding out in 
Mexico, framed for a drug charge. He 
hooks up with some hot local R&B musi- 
cians, who spice up the music with a Latin 
twist. Meanwhile, Bones is dogged by an 
ancient legend, warning of a sexy Sor- 
ceress. Can Bones even stay alive, let 
alone whip his new band into shape? By 
Steve Lafler. $9.95 (February) 


CLASSWAR (Com.X) 

WHY IT’S COOL Cla$$war is the X-Files 
for the politically minded. This series has 
superheroes taking on the real world of big 
business and corrupt politicians. It’s inspired 
by the writings of Noam Chomsky, and it’s 
got jaw-droppingly good action sequences. 
IN ISSUE #2 What's tougher than tak- 
ing on the Heavyweight Boxing Champion 
of the World? Taking on one that’s super- 
powered! The baddest man on the planet 
is bodyguarding a drugs shipment into Los 
Angeles, and American and Isaac must 
take him down. Meanwhile, the President’s 
administration begins to crumble under 
resignations and what appear to be sui- 


cides. Plus U.S. troops wait to invade the 
revolution-threatened island of Glenada. 
By Rob Williams and Trevor Hairsine. 
$2.99 (February) 


CRUSADER FAITH 

(Ancient Studios) 

WHY IT’S COOL If you like Buffy the 
Vampire Slayer, then you'll love Faith. The 
story takes place in the not-too-distant 
future, where theology and reality meet 
in the dark, cyberpunk world of magic, 
angels and demons. 

IN THIS ISSUE Faced with a strange 
new world, the Catholic church has 
reverted to the use of Crusaders, who com- 
bine religious discipline with military might 
to ensure a place of goodness in this dark 
world. Faith, a Crusader, arrives in Boston 
to defeat a coven of sorcerers and a rene- 
gace demon. She needs help, but how do 
you convince mercenaries to do a good 
deed? By Jan-lves Campbell and Jamie 
Lee. $5.95 (February) 


A DISTANT SOIL (image Comics) 

WHY IT’S COOL A Distant Soil is one 
of the longest-running fantasy series in 
publication. Each new issue goes further 
into the saga of Jason and Liana, two 
powerful teenagers who live in the world 
of Ovanan. Jason’s a disrupter, capable 


of short-circuiting the energy systems in 
machines as well as in living beings. 
Liana’s the most powerful form of psionic 
in the known universe: she is an Avatar, 
a being who can draw on the life force of 
all the Ovanan people and wield that force 
as a weapon. 

IN ISSUE #34 In this 64-page special 
issue, a 15-year-old girl ascends the throne 
of the Avatar. She doesn’t have to worry 
about being grounded anymore—just those 
pesky rebels who want her dead. By Colleen 
Doran. $4.95 (February) 


ELVIRA, MISTRESS OF THE DARK 
(Claypool Comics) 

WHY IT’S COOL Elvira’s been around 
for over 20 years and is just as entertaining 
and funny today as she was in the past. Her 
newest movie, Elvira: Haunted Hills, was 
loaded with camp and humor. The series 
follows her wacky adventures. 

IN ISSUE #106 “Where Have All The 
Good Guys Gone?” follows Elvira as 
she gives up showbiz to follow Lord 
Harvest into another dimension. Mean- 
while, gaunt horror hostess Moribunda 
tries to steal Elvira’s place on her famous 
couch. By Frank Strom and Ronn Sutton. 
$2.50 (February) 


ELECTRIC GIRL (Mighty Gremlin) 

WHY IT’S COOL A girl with electric 
powers, a mischievous gremlin and a cool 
yellow dog named Blammo: all the right 
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ingredients for fun! 

IN ISSUE #9 

It’s the “Mondo Blammo” 
special! This issue features 
the Electric Girl's faithful dog 
sidekick in three different 
stories. By Mike Brennan. 
$2.95 (March) 


EVIL EYE (Fanta- 


graphic Books) 
WHY IT’S COOL Since 
Charles Addams and 


Edward Gorey died, there is 
no one doing the kind of 
dark, Gothic humor that this 
series portrays. Cute chicks, 
ugly monsters, mad scien- 
tists...it’s got it alll! 

IN ISSUE #9 The alter 
ego of the evil Aunt Aza- 
lea is revealed! Judy 
Drood, girl detective, has 
her hands full—what with 
all the demented killers 
crawling out of the wood- 
work. Cover-girl Peculia 
and her sometimes-neme- 


sis Obscurus are trapped together in a 
hospital filled with rampaging lunatics 
and hideous freaks—victims of botched 
medical experiments. Can you guess 
which characters won't survive this 
episode? By Richard Sala. $3.50 (Feb- 
ruary) MATURE READERS 


ARCANUM 
VISUAL LIT. 

21 Adobe Drive 
Concord, CA 94520 
www.arcanajayne.com 


FINDER (Lightspeed Press) 

WHY IT’S COOL Finder is a book that 
crosses genres and is filled with such intri- 
cate stories and ideas that you sometimes 
have to read it twice just to catch all the 
information —which isn’t a bad thing. Ii’s the 
kind of comic that leaves you wanting more, 
and tells of life, love, loss, sexual awaken- 
ings, pain and suffering in such a way that 
you barely excavate all the levels covered 
in one sitting. 

IN ISSUE #26 Magri White has a 
whole world inside his head; it’s his job 
to maintain and expand that world so 
that people can visit it via complex sen- 
sory neurojacks. However, Magri’s 
fantasyland seems to have been invaded 
by a monster who’s maiming visitors and 
destroying parts of the realm. Will the 
identity of this horror be discovered in 
the real world before it’s too late? By 
Carla Speed McNeil. $2.95 (March) 


HaPPY (Top Shelf) 

WHY IT’S COOL Hove a sit-down ses- 
sion with HaPPY comics. HaPPY will hug 
you, take you by the hand and whisper way 
too enthusiastically into your ear. Hugs lead 
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to kisses lead to heavy petting leads to playful slaps lead to bitter 
punches lead to bitch-slaps lead back to hugs again. It’s an ugly, 
ugly, ugly world. Let's have fun. 

IN THIS ISSUE Brace yourself for three sickeningly upbeat 
stories: “Planet Soft,” a tale of the universe’s happiest creatures; 
“Classroom Hijinx,” where it's okay to step on those who are 
weaker than you; and “Boy and Girl in Love,” the last word in 
romantic-love, kissy-kiss-kiss stories. So frikkin’ beautiful, you'll 
be puking marshmallow peeps. By Josh Simmons. $3.50 (Feb- 
ruary) MATURE READERS 


THE HORSEMEN (Griot Enterprises) 

WHY IT’S COOL The Horsemen is the story of seven ordinary peo- 
ple thrust into extraordinary circumstances, as the gods of ancient 
Africa possess them in order to protect humanity from themselves. 
The Horsemen combines the over-the-top heroics of The Authority 
with the energy of underground culture and myth. 

IN ISSUE #1 Tales of the Horsemen are recounted by three wit- 
nesses fo a mysterious figure. This world is one of political intrigue, 
hip urban science fiction and mythological fantasy, where the actions 
of beings with immense power have dire consequences. By Jiba Molei 
Anderson. $2.95 (March) 


| HATE CARTOONS (Yumfactory) 

WHY IT’S COOL Remember all those cool toys from the ‘60s 
and ‘70s that every kid just had to own? | Hate Cartoons features 
the bastard children of those toys in an insane offering. Attaboy’s 
Goo, the Swear Bears and an eyeball-poking hand puppet are just 
a few of the stars of this issue. 

IN THIS ISSUE Volume One starts off with a never-before-seen 
Montgomery Wart comic, featuring a tadpole with Tourettes Syn- 
drome, a beautifully tragic story of “The Man with the Golden 
Wings,” three creepy comics from Eric Talbot and a selection of 
Gobler Toys. Three perverse Swear Bears tales and more! $4.95 
(March) MATURE READERS 


JACK STAFF (Dancing Elephant Press) 

WHY IT’S COOL Jack Staff was Britain’s Greatest Hero when 
he disappeared over 20 years ago. Now he’s back, and he 
finds himself fighting old friends and teaming up with old ene- 
mies. Each issue takes an anthology format and follows the 
stories of Jack, Becky Burdock: Vampire Reporter, Tom Tom the 
Robot Man and the mysterious investigators of Question Mark 
Crimes known only as Q. 

IN ISSUE #9 A new character is introduced into the mix: 
Charlie Raven, the greatest escapologist and adventurer of the 
Victorian Age. No chains could bind him. No bonds could hold 
him. But when one of his stunts is sabotaged by an old foe, it takes 
every ounce of his ingenuity and over 100 years for Charlie to 
escape the trap. By Paul Grist. $2.95 (February) 


KIERON DWYER’S LCD (Fogel Comix) 

WHY IT’S COOL Lowest Comic Denominator—the comic Star- 
bucks couldn't destroy! Nothing is off-limits in LCD, an outrageous 
over-the-top comics series that parodies life in vile, vulgar and 
hilarious ways! Every issue features stories by Kieron Dwyer (Super- 
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man), as well as contributions from the top 
talent in the comics industry. 

IN ISSUE #2 Jar-Jar Binks, Ed McMa- 
hon and Unbie, the lil unborn calf are 
just a few of the characters present for 
ridicule in Dwyer’s satirical series. Raunchy 
sex jokes, hysterical ad spoofs, and the 
Top Ten Things You Can Put In Your Ass 
await in this issue, with stories by Tony 
Moore (Battle Pope), Jim Mahfood (Grrl 
Scouts), Alex Robinson (Box Office Poi- 
son) and more! Dwyer, Moore, Mahfood, 
Robinson and Company. $5.95 (Febru- 
ary) MATURE READERS 


KILLER PRINCESSES (Oni Press) 
Why IT’S COOL The Killer Princesses 
are the world’s best and most unstoppable 
assassins, but that doesn’t mean they're the 
sharpest knives in the cadaver. Faith, Hope 
and Charity are members of the shadowy 
Sorority, the organization that fulfills their 
every whim, and all they have to do in 
return is complete a few key contracts. 
IN ISSUE #2 What's more dangerous, 
more sexy and more socially inept than 
three Killer Princesses? Why, FOUR Killer 
Princesses, of course! As the sorority of 


Tri-Omega welcomes a 
pledge into its ranks, Hope, 
Faith, and Charity have to 
balance initiating the new 
girl with taking on another 
dangerous mission for the 
Sorority. By Gail Simone 
and Lea Hernandez. $2.95 
(Feb. 20) 


LAST KISS (Shanda 
Fantasy Arts) 

WHY IT’S COOL Take old 
romance comics and give 
them the Mystery Science 
Theater treatment, and 
you've got a crazy, biting, 
hysterical series, guaranteed 
to have you liking love! 

IN THIS ISSUE Former 
Arak artist Ernie Colon draws 
a new story (from a Lustig 
script) that reveals what hap- 
pens when the world’s oldest 
redheaded teenager has to 
finally choose: The Blonde or 
the Brunette? Plus more hilar- 
ious re-dialogued stories. By 
John Lustig, Ernie Colon and Dick Gior- 
dano. $4.99 (Feb. 6) 


LIBERTY MEADOWS WEDDING 
ALBUM (insight Studios) 

WHY IT’S COOL Liberty Meadows is one 
of the funniest comic strips around, featur- 


ing talking animals interacting with people 
in extremely funny situations! Years of strips 
are now being collected in comic book form 
for all to enjoy. 

IN THIS ISSUE Presenting a tale that 
is NOT a reprint from the comic strips. 
Love is in the air as Brandy prepares for 
her wedding, but she isn’t marrying who 
you think! Get the rice ready—this wed- 
ding’s going to rock! By Frank Cho. 
$2.95 (January) 


LOST TALES OF ERIN 
(Carbon-Based-Books) 

WHY IT’S COOL What's not to like about 
a set of tales about Irish lore and legend? 
Grab your Blarney Stone and sit for a spell 
with this book! 

IN THIS ISSUE Three whimsical Irish 
tales tinged with a touch of blarney in a 
one-shot format, presented solely for enter- 
tainment’s sake. Best enjoyed while 
downing a pint of Guinness or tossing 
back a shot of Jameson’s in front of a 
roaring peat fire. By Chris Ryan and Bill 
Knapp. $2.95 (March) 


LOVE AND ROCKETS 
(Fantagraphic Books) 

WHY IT’S COOL This series expertly cov- 
ers themes such as race, sex, relationships 
and Latino culture. Love and Rockets spans 
decades from the past to the future and 
never skips a beat. There’s something for 
everyone in this realistic series. 


IN ISSUE #4 Mag- 
gie and the Frog 
Mouth go sunbathing, 
which proves to be far 
more complicated 
than it sounds, in the 
latest installment of 
“Maggie.” Mean- 
while, Julio is still 
unsure what effect the 
_ | birth of his new baby 
| brother will have on 
his life in “Julio's Day.” 
And read the latest 
chapter in the sci-fi 
thriller, “Me for the 
Unknown"! By Los 
}Bros. Hernandez. 
$3.95 (January) 
MATURE READERS 


MAC AFRO (Atomic Basement Entertainment) 

WHY IT’S COOL Mac Afro contains heaping doses of every- 
thing that’s “bad” for you: cosmic pimps, leather-clad space-biker 
chicks, disco and kung-fu. Who needs to stay up until 3.a.m. look- 
ing for late-late retro movies? Mac Afro delivers all that grade-B 
goodness and more! It's like Star Wars meets Shaft, can you dig it? 
IN ISSUE #2 Learn exactly how Mac wound up in Albright Peni- 
tentiary! Why does Mac's lady love, Candy Kane, come back into his 
life and what's her deadly secret? Plus there's action aplenty when 
Caesar Brown’s thugs come gunnin’ for our galactic soul brother! By 
Mike Wellman, Troy Lewter and Luke Lizalde. $2.95 (February) 


THE METABARONS (Humanoids) 

WHY IT’S COOL The rise to power is always interesting to watch, 
and that of the Metabaron family isn’t one to be missed. Told in nar- 
ration from one service robot to another, readers learn bits of this 
epic space-opera story that spans worlds and years. See how the 
Metabarons eventually become a powerful galactic force to be 
reckoned with. 

IN ISSUE #1 Two house robots begin to relate the saga of how 
a dynasty of stone masons became the powerful Metabarons. From 
a stone cutter to one of the most powerful people in the universe— 
who says that dreams can’t come true? By Alexandro Jodorowsky 
and Juan Gimenez. $2.95 (February) MATURE READERS 


MONKEY MAN UNLEASHED (Angry Naked Comics) 
WHy IT’S COOL Comedy. Action. Killer robots. Genetically engi- 
neered super monkeys. A comic too funny to be missed. 

IN THIS ISSUE Can a genetically engineered super monkey 
with steel claws, super strength, invisibility and the ability to turn into 
a kitten at will save the world and defeat an evil robot? By Brian 
Lynch and D. J. Coffman. $4.95 (March) 


THE MUSIC BOX (Cydonia Press) 
WHY IT’S COOL In this urban fairy tale about love, loss, magic 
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AMONG PS 


pect who makes his living by being a...mur- 
der suspect in “Career Suspect”; and “Le Gout 
Du Sexe,” where reproductive competition is 
taken fo the extreme. $9.95 (March) 
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Sass, 


THE RING KILLER 

(Broken Tree Publications) 

WHY IT’S COOL Besides a gripping story 
about a horrific serial killer and a troubled, 
Porsche-driving police detective haunted by 
what he’s seen, this book features amaz- 
ingly expressive art by Rudy Vasquez, 
whose use of light and shadow gives his 
panels an almost woodcut quality. 

IN ISSUE #1 The Ring Killer does in his 
fourth victim, earning his name by once 
again removing the woman’s ring finger. 
A police detective named Malcolm dis- 
covers her remains in the desert, but his 
commitment to his job is alienating his 
wife of 10 years. Meanwhile, the killer is 
seeking a fifth victim... 


7 GUYS OF JUSTICE 

(False Idol Studios) 

WHY IT’S COOL Falling between the 
antics of The Tick and the genre-twisting 
comedy of Keith Giffen’s Justice League, 
The 7 Guys of Justice follows the adven- 
tures of a team of misfits as they protect 
the streets of Big City from evil. This satire 


takes on every aspect of the comics indus- 
try, from the story stereotypes to the 
creators themselves. 

IN ISSUE #13 It's a slice of the indus- 
try’s favorite legal battle as Johnny Explode 
must save a long-lost British superhero 
from the clutches of a ruthless Canadian 
businessman! Will Johnny’s “marvelous” 
abilities be enough to pull off a “miracu- 
lous” rescue? By Brian Joines and Joshua 
C. Rowe. $2.50 (Feb. 27) 


SHADES OF BLUE (Amp Comics) 
WHY IT’S COOL It's a non-superhero 
superhero book, a witty take on high 
school life, and it features a strong female 
character, Heidi Paige, who doesn’t rely 
on flashing skin or an outrageous cos- 
tume to sell books. 

IN ISSUE #6 Heidi finds the script for a 
comic book about her adventures, written 
by her geeky sidekick, Marcus, who also 
has a crush on her. But in Marcus’ version, 
Heidi’s the sidekick, he’s the high school 
stud and her crush, Jack, is a hideous vil- 
lain! Can Heidi do some magic editing to 


make this a tale more to her liking? By Jim 
Harris, Rachel Nacion, Scott Story and Cal 
Slayton. $2.50 (March 20) 


SKETCHBOOK DIARIES VOLUME 
2 (Top Shelf Productions) 

WHY IT’S COOL Drawn with a direct 
intensity and full of honest emotion, these 
autobiographical comic strips are James 
Kochalka’s finest and most intimate work. 
They’re also incredibly charming and addic- 
tive. The strips convey a bubbly joy of life 
that is simply contagious. 

IN ISSUE #2 Volume 2 covers the author's 
amazing rock tour of Scandinavia, his stint 
as an art professor, the San Diego Comi- 
Con, the 2000 Presidential Election and 
hundreds of little moments from daily life. 
By James Kochalka. $7.95 (March) 


SLEEPING DRAGONS 

(Slave Labor Graphics) 

WHY IT’S COOL Sleeping Dragons’ 
character-driven stories may be set against 
a fantasy milieu, but there's something in 
each issue for everybody. The current sto- 
ryline has been part adventure, part love 
story and part military history! 

IN ISSUE #5 An amy stands poised to over- 
run Gan. Can the knight, Philip, defend the city 
against an army and wicked Ogre, with just the 
support of a handful of archers? By Kevin Mason 
and Alex Szewezuk. $2.95 (March) 


SLOW NEWS DAY 
(Slave Labor Graphics) 
WHY IT’S COOL Imagine being a reporter, 


seeing the world and having 
an exciting, fast-paced career. 
Now imagine getting what 
you think might be a dream 
job, only to realize that you're 
trapped in a small-town press 
with no excitement, no famil- 
iarity and no news—its as if 
Clark Kent got busted down [i 4 
to the Smallville Gazette! Poor |J\ 4 
Katherine—Lois Lane she ain't! 
IN ISSUE #5 Katherine's f 
had an offer that seems 
impossible to refuse. Will she 
succumb fo the lure of Tin- 
selfown? By Andi Watson. 
$3.50 (March) 


STRANGE KILLINGS 
(Avatar Press) 

WHY IT’S COOL Written 
by Warren Ellis, the mind 
behind Transmetropolitan 
and Planetary, Strange 
Killings is just as...well, 
strange. In modern-day Eng- 
land, the deadliest member 4 
of the British Special Air Ser- & 
vices is the “combat sorcerer” known as 
William Gravel, and when things get 
strange, he’s the man they call. 

IN ISSUE #2 Gravel’s been summoned 
to a prison riot that has the SAS scared, 
and it appears that his “special” abilities 
may be required. What horror lies at the 
heart of the riot, and will it be even too 
much for Gravel to handle? By Warren 


GOOD READS: SUPERHERO 


WHAT'S YOUR TASTE? WIZARD RECOMMENDS THE FLAVORS YOU LOVE. 


PANTHEON 


Most books start out slow and 


build up to the climax, but Pantheon is constantly high- 
tension, and the tension only increases as we near the final, 
ultimate epic battle between Earth’s last superheroes and 
what may be their most powerful enemy ever. As gripping 
as any issue of The Authority or Ultimate X-Men, this is on 


Ellis and Mike Wolfer. $2.95 (February) 


STRANGERS IN PARADISE 
(Abstract Studios) 

WHY IT’S COOL A monkey wrench is 
thrown into the mix when two women 
who are friends—and maybe trying to 
be a bit more—meet a guy, who also 
wants more than friendship with one of 
them, and all find themselves on an emo- 
tional rollercoaster. Love, sex, 
relationships, betrayal, loss and more are 
expertly portrayed in this Eisner Award- 
winning series. Hardly predictable, this is 
a comic not to be missed! 

IN ISSUE #47 Terry Moore ain’t talkin’ 
much, but he did reveal that this story will 
involve “Francine and Freddie doing the 
dance of the mating apes, and with Fred- 
die ‘ape’ is the appropriate word.” By Terry 
Moore. $2.95 (February) 


SUGAR BUZZ 


incomparable superhero tale that shouldn't be missed! 

Every Pantheon member who's still alive gets together and flies out to confront theit for- 
mer teammate Daedalus for the last firme. At the same time, the government plans to finish off the rest of the 
world’ hieroes by unleashing none other than the unstoppable Deathboy! This issue is all-action and leads into 
the Final Batile, Bill Willingham and Paul Ryan. $2.95 (April 2002) 
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(Slave Labor Graphics) 

WHY IT’S COOL Each issue is a self-con- 
tained story in a style that can only be 
described as “Hanna-Barbera on acid”! 
IN ISSUE #8 This issue features a hilar- 
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ious new story, “The Lovely 
Land of Love,” an unholy 
cross between the Care Bears 
and H.R. Pufnstufl Amaze as 
sinister night bears destroy 
all pajamas! Watch as cute 
animals drink warm beef- 
milk from the bodies of 
butterflies! Find out why men 
who give piggy-backs are 
transformed into rocking 
horses! By lan Carney and 
Woodrow Phoenix. $ 2.95 
(February) 
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THIEVES AND KINGS 

(i Box Publishing) 
WHy IT’S COOL Thieves & 
Kings is a swashbuckling 
adventure series filled with 
magic, humor and drama. 
Fast-paced and smart, the 
story is accessible to readers 
of all ages. 

IN ISSUE #38 Until now, 
the wily 15-year-old thief, 
Rubel, has ruled the roost as 
the best thief around. Now the Intrepid Thief 
McGi of legend and lore stomps into town 
with different ideas. Will McGi teach Rubel 
a lesson or two about thieving? By Mark 
Oakley. $2.50 (March) 


THE TRAVELERS 

(Kenzer and Company) 

WHY IT’S COOL The Travelers is a 
comedic fantasy comic book series, with 
role-playing elements that will leave even 
the.most hardened of gamers laughing 
out loud. It’s like Dungeons and Drag- 
ons starring the Three Stooges! 

IN ISSUE #14 Beginning a crossover 
with Knights of the Dinner Table, the bored 
gawds of Garweeze Wurld summon great 
champions to fight for their amusement. 
But due to boredom, they decide to sum- 
mon creatures of uneven skill and 
mismatched fighting ability. Amateurs. 
Incompetents. Idiots. By Tony DiGerolamo 
and Brian Dawson. $ 2.95 (February) 


TWENTY-FIRST CENTURY 
ROMANCE (Mandalay Books) 
WHY IT’S COOL A romance comic with- 
out all the gushy lines and themes prevalent 
in the “classics.” 
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IN THIS ISSUE It's the story of two 
friends who seem to be going to an awful 
lot of trouble to be “just friends,” until 
they have the same dream. Also included 
is the back-up feature, “Understanding 
Women,” the story of Lefty’s worst date 
ever. By J. C. Vaughn and Daniel Krall. 
$2.95 (February) 


VAMPIRELLA (Harris Comics) 
WHY IT’S COOL Vampirella is the last 
daughter of Lilith. She’s intelligent, beauti- 
ful and deadly. Demon, angel or goddess? 
No one really knows, but she looks hot and 
fights against the evil that threatens to devour 
our world! Who says all vampires are bad? 
IN ISSUE #7 Setting forth to investigate 
the mystery of the Black Mirror, Vampirella 
joins forces with the World's End Circus to 
hit the most haunted of houses in an arc 
entitled “Hungry Ghosts.” Also: The long- 
awaited Pantha story begins. By Mark 
Millar, Mike Mayhew, John Smith and Mark 
Texeira. $2.99 (February) 


THE WAITING PLACE 

(Slave Labor Graphics) 

WHY IT’S COOL If you've ever felt stuck 
in your life, then you can totally identify 
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with the characters in this series about spinning wheels and racing 
hearts. A handful of kids cope with coming of age in a dead-end, 
tourist-trap town. 

IN ISSUE #12 New Year's Eve descends upon the tiny town of 
Northern Plains, so naturally that means everyone's partying it 
up. What surprises will the last chapter in this poignant tale bring? 
Also: Part Four of the introspective sci-fi backup, “Tower.” By Sean 
McKeever, Mike Norton and Jason Alexander. $4.95 (February) 


WHISTLE BLOWER (Angry Dog Press) 

WHY IT’S COOL This is the true story of someone who kept 
witnessing wrongs being committed against others and decided 
to stand up and be heard about these atrocities. 

IN THIS ISSUE A factory fire emitted a poisonous carcino- 
genic gas. Because officials refused to cooperate with the fireman 
who responded to the call, the pollutants spread into a cloud that 
traveled across the bay in the largest accident in Maryland's his- 
tory. By Steve Noppenberger. $2.95 (February) 


WILDFLOWER: TRIBAL SCREAMS (Neko Press) 
WHY IT’S COOL This title has been around for over five years, 
and for good reason. The series is jam-packed with dinosaurs, wiz- 
ards, magic and extremely cute warriors. If you're in the mood 
for solid storytelling with a little comedy and drama, then this 
book is for you! 

IN THIS ISSUE Cassandra decides to team up with Henna in 
pursuit of the dreaded dinosaur poacher, Poemar. While traveling, 
the two bond and the seeds of friendship are sowed—as well as 
some other surprises! By Billy Martinez. $2.95 (February) Oo 
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ver a century of boom 
and bust, crises and sur- 
prises. You don’t think of 
it while reading your favorite fitles, 
but what our industry’s gone 
through has rivalled the adven- 
tures found in any comic book tale. 
Our culture of mavericks, 
visionaries, suits and stars have 
been challenged by—and often 
caused— shakeups that turned the 
industry inside out, and even 
threatened to kill it. But during such 
a history, greatness was born. 
From the Man of Steel to the 
Teenage Mutant Ninja Turtles, 
comics have been discovering the 
ideas that set the pace of Amer- 
ica’s entertainment culture. 
Wizaro Epcé has picked out the 
twenty moments that have defined 
and redefined our culture, our ever- 


changing artform. 


BIRTH OF AN ICON (1938) 
Superheroes take the “funny” out 
of funnybooks 

In the early decades of the 20th century, 
comic books were mostly just that—books 
compiling the comic strips from newspa- 
pers, or featured material that were 
knock-offs of funny pages adventures. In 
1938, DC Comics publisher Harry Donen- 
feld wanted to expand on the success he 
experienced publishing new material in 
Detective Comics. He was looking for a 
star feature for his new anthology 
Action Comics when two kids from 
Cleveland pitched him on a fresh new idea 
they'd invented. 

A fantastic tale of a crime fighter with 
otherworldly powers, Donenfeld liked this 
“Superman” and bought his stories from the 
young creators for the top rate of $10 per 
page and the promise of future work. Action 
Comics was a hit. 

“This was the first time that the increased 
sales of a comic book were directly attrib- 
= utable to a feature,” explains writer and 


charles 


FORD TOUGH The disregard for property damage 
that started it all. 


historian Mark Evanier. “I don’t know a kid 
that didn’t want to be Superman.” 

The Man of Krypton’s tales, debuting 
with Action Comics #1, inspired the wave 
of superheroes that would define the 
Golden Age of comics. 


BIG GAINES (1950) 
EC Creates An Explosion of 
Creativity and Innovation 

Bill Gaines inherited EC Comics after 
his father died in a 1947 boating accident. 
Three years later he launched a wave of 
titles that set a new standard of comic 
book excellence. 

In one year EC changed the face of 
comics, releasing the first issues of Tales 
From the Crypt, The Haunt of Fear, Weird 
Fantasy, Weird Science, Crime Suspen- 
stories, Two-Fisted Tales, and The Vault 
of Horror. These books were an imme- 


NAUGHTY NO-NO: .. And the 
book that nearly ended it all. 
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diate hit with readers for their superior 
art and clever stories. 

EC's relationship with its cre- 
ators was revolutionary as well. Their 
artists were encouraged to sign their 
work, creating a competitive atmos- 
phere that pushed each artist to 
deliver his best effort. Giants includ- 
ing Wally Wood, Johnny Craig and 
Al Williamson broke ground month 
after month by illustrating a more 
mature and well-crafted brand of 
comics storytelling. 

“EC helped define what comics 
are,” says writer Frank Miller. “They 
tested the boundaries.” 


FATAL SEDUCTION (1954) 
US Government to EC Comics: 
You've Gone Too Far 
By 1954, EC’s mature tales of crime 
and horror had inspired hordes of imi- 
tators, and the market was flooded with 
gore and violence. Spurned on by pub- 
lic outcry and the 1953 book Seduction 
of the Innocent (where Dr. Frederic 
Wertham linked comics with juvenile 
delinquency), the Senate Subcommittee 
on Juvenile Delinquency met in the spring 
of 1954 to investigate if federal action 
was needed. 


‘redric Wertham, Ni. D 


the influence of 


ic books on today’s youth 


Senator Kefauver asked EC’s Gaines if 
he considered a Crime Suspenstories cover 
depicting a man holding a woman’s severed 
head in one hand and a bloody ax in the 
other in good taste for a product sold to chil- 
dren. Gaines, suffering from a missed dosage 
of diet pills, answered, “Yes, sir, | do. A cover 
in bad taste might be defined as holding the 
head a little higher so that the neck could be 
seen dripping blood from it and moving the 
body over a little further so that the neck of 
the body could be seen to be bloody.” This 
piece of testimony made the front pages of 
the next day's news, rendering comics guilty 
in the court of public opinion. 

After Gaines’ testimony, comics publish- 
ers closed ranks and established the Comics 


F TANGLED We 


AFTER THE BUBBLE BURST, WHAT'S 
LEFT FOR COMICS ON THE ‘NET? 


in 1998, the Internet wos the hottest prospect in comics. 
Well-funded e-tailers NextPlanetOver.com ond Fandom.com 
were going fo change the way you bought comics and Stan 
Lee Media was going fo change the way you laoked af them. 

Bul things didn’t work out that way, NPO and Fandom 
hod the concept, but not the customers, and Stan wos 
plagued by shady management and sinking stock. When 
the Internet bubble burst, a lot of comics’ ambitious ideas 


burst with if. 


The sites left standing may not hove Hollywood-esge 
budgets, but they allow fans to interact with each other and 


with creators 


Code to appease the Committee. 
Under the Code’s guidelines, EC 
and several of its competitors were 
forced out of business, creating a 
crash that would force many artists 
out of the field and tarnish the sta- 
tus of comics for over a generation. 


BACK IN A FLASH (1956) 


A Speedster Jump-Starts the 
Post-Code Business 


business following the Kefauver 
hearings, DC and Archie were the 
strongest publishers lef standing. 
After assimilating Code standards, 
both publishers faced the chal- 


After the rapid collapse of the 


lenge of rebuilding the 
marketplace. For DC, this 
meant relying on proven 
characters, celebrity 
comics and anthologies, 
the most important of 
which was Showcase. 
“Showcase allowed 
DC to test new work with- 
out oversaturating the 
marketplace,” Mark 
Evanier explains. Unfortunately, 
veteran DC editor Julius Schwartz 
recalls that sales on the first three 
issues were “disasterous.” An edi- 
torial meeting was called for the 
fourth issue where reviving the Flash 
was suggested. Unused since 1949, 
the character would be fresh fo DC's 
8-12 year old readership. For 


in ways 
impossible in 


Schwartz and the others, it was 


the post. 
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(www lambiel.nel) Perhaps the most comprehensive 
source of information ebout comics creators on the Web. 


NEV DARE CULTURE 


(veww.opi8.com) Comic, artices, fiction ond more. 
Check out fiction by Warren Ellis and Jasen Lex’s Webcomic 


“The Aweful Science Fair.” 
SCO CCLOUD.Coy. 


(veww.scolimecioud.com) Need some help understand- 
| ing Webcomics? Scott is the authority. Star your day with his 
“Morning Improv’ strip and check out his directory of inno- 


valive carfoonisis. 
TALK ABOUT COMICS.CON, 


(www-tolkaboutcomics.com) A gathering of audio 
inlerviews with Webcomics creators plus the most compre- 
hensive Webcomics links online. Starting in February if ll 


host new Webcomics. Mt (8 


worth a shot. “We all thought about 
it and said, ‘Why not?’” 

Fans responded with sales that 
showed signs of life in the superhero 
genre and led to its Silver Age revival. 


FANTASTIC FORTUNE (1961) 
Stan Lee and Jack Kirby Bring 
Depth to Marvel Comics 
Prior to 1961, comic books were 
plot driven, escapist fantasy meant 
to thrill and inspire. But there was lit- 
tle for the average fan to relate to. 
With Marvel's Fantastic Four #1, 
Stan Lee and Jack Kirby changed all 
that. “Stan created a basic formula for 
superheroes for the next century,” 
says Marvel Editor-In-Chief Joe Que- 
sada. “Where DC’s heroes were 
father figures with child protégé assis- 
tants, Stan set up a system where our 
reader could identify to the hero.” 
‘We didn’t get into the heads of 
Batman or Superman or the Flash,” 
says Evanier, who points out that 


FEATURING: 
“THE THING!” 
“MR. FANTASTIC! 
“HUMAN TORCH!” 


just wat |“ 
AND SEE, , 
sister! | ‘ ’ 
BE canpcne | KOA'] FOR THE FIRST TIME 
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iN ONE MIGHTY 


FANTASTIC VOYAGE Mirby & Lee took comic read- 
ers to realms of psychological drama and big-mouthed monsters. 


instead of just heroics, Marvel's heroes faced 
everything from personal demons to money 
woes. “With Fantastic Four and Spider-Man, 
the heroes were fleshed out more. They were 
not merely about catching the villain, but what 
was going on in the lives of the characters.” 


CAMP CRUSADERS (1966) 
Batman Makes an Impression on 
the Mainstream. A Bad One. 

Biff! Bam! Yowch. 

The public misperception of comics cut 
deepest in the late ‘60s TV version of Batman. 
The show's campy excitement mixed with 
celebity guest-stars kicked up a pop culture 
tornado, but with a completely superficial 
depiction of comics. 

After the show, comics would be saddled 
with a public perception that equated them 
with camp, low humor and absurd pathos. 
This view of comics can still be seen in recent 
films, such as Joel Schumakers’s misfire 
Batman and Robin. 

Batman changed the measure of success 
for a comics property. Evanier admits that 
since the show, “there has been a very low 
interest in the profession for any character 
that didn’t lend itself to merchandise and toys.” 


HIGH TIMES (1968) 
Robert Crumb Drags Comics Under- 
ground During the Summer of Love 

When Robert Crumb and his then-wife 
Dana pushed a baby carriage full of Zap 
Comix #1 through San Francisco’s Haight- 
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Ashbury district in 1968, it signaled the arrival 
of a whole new era for comic books. 

Zap changed comics as radically as 
rock-n-roll did music. For the first time car- 
toonists were speaking explicitly to an adult 
audience about socially relevant topics. 
“Underground cartoonists celebrated their 
own idiosyncratic styles,” says cartoonist 
and former publisher Denis Kitchen. “We 
stressed that we're individuals and we 
wanna talk about things we care about and 
we're not gonna disguise our style.” 

While the publishing establishment 
was working under the strictures of the 
Comics Code, the underground scene was 
establishing a new set of business stan- 
dards that included granting artists 
royalties, ownership, and creative con- 
trol of their work. Publishers of “comix” 
(as the undergrounds were known) main- 
tained this system by building a strong 
alternative economy based on direct sales 
to novelty retailers. Underground pub- 
lishers also started the practice of keeping 
comics in print, building a steady stream 
of sales and royalties that continues to 
this day. 


QUESTIONING HEROES (1970) 
O'Neil and Adams Bring Social 
Issues to the Mainstream 

On the mainstream side of comics, a 
younger generation was starting to break 
into the profession. The clearest sign of their 
arrival may have been the “relevant” comics 


introduced by Denny O'Neil and f\\ 
Neal Adams on their run of Green }\ 
Lantern/Green Arrow. 

O'Neil and Adams played 
the Emerald Avengers off of each 
other to explore social issues 
including drugs, racism, and Ff 
political corruption. Looking back 
on the stories, Adams says, “The 
time was just right for people like 
Denny and myself to vent our 
spleens. You couldn’t at the time 
go up against the Code, but you 
could say we're gonna do a more 
valid comic book that deals with 
the real world.” 

Relevant comics, such as the 
famous Code-free Amazing Spi- 
der-Man “drug” issues, introduced 
contemporary concerns to main- 
stream comics and paved the way J ™ 
for the politicized superhero comics y, 
of the eighties. 


SEEING GREEN Green Arrow and Green Lantern brought 


FANDOM ASSEMBLES! 
(1970) 
The Rise of Conventions Signal Age 
of Fandom and Collectibility 

As the comic book readership aged 
past the childhood that enjoyed it in the 
1940s and newer comics became more 
identifiable to new fans, people jumped 
from being readers to collectors. Con- 
ventions started to pop up in the mid-sixties 
to facilitate that trend, but the first San 
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sex, drugs and rock & roll to mainstream comics. 


Diego Comic-Con in 1970 launched fan- 
dom as a national industry. 

A departure from local get-togethers 
and gatherings in basements, Marvel edi- 
tor Bob Greenberger explains that San 
Diego was a “must-attend event for wheel- 
ing and dealing” comics. 

Today, conventions are the heart of 
comics culture and, aside from the Internet, 
are the only place to meet like-minded fans, 
excited creators and outlets to buy and sell 
anything under the sun. 


THE COMIC SHOP COMETH (1973) 
Comic Companies Run Like Clock- 
work Through the Direct Market 
Phil Seuling was an English teacher from 
New York whose passion for comics changed 
the field. In 1973 Seuling established the Direct 
Sales Market when he founded Sea Gate Dis- 
tribution. As Seuling envisioned it, distributors 
in the direct market bought new comics from 
publishers and sold them to retailers on a non- 
returnable basis. It was a notion that would 
nurture the growth of stores, increase the prof 
its of publishers, allow new publishers to emerge 
and make buying comics much easier for fans. 
“The direct market changed buying comics 
from a hunting experience to a gathering 
experience,” explains industry insider Larry 
Marder. With the direct market supplying 
stores with as many copies of any title as they 


| wanted, fans could now depend on getting 


their favorite comics. In the years to come, the 
Direct Sales Market would become the pri- 


| mary comics marketplace, which it remains to 


THE SPIRIT OF COMICS (1978) 
The Graphic Novel Redefines 
Comics and Literature 

Will Eisner has been compared to Moses 
and A Contract With God is seen as his 
vision of the promised land. After being 
revered as the innovative force behind The 
Spirit, Eisner returned to making comics after 
more than 20 years with his greatest inno- 
vation. Contractwas the first American comic 
fo present itself as a literary graphic novel, 
an idea that energized the creative com- 
munity of its era. 

“The book sent a clear signal that there 
was far more that could be done in comics 
than had ever been done and at the same 
time challenged us to do better,” says Scott 
McCloud. A generation of artists took Eisner’s 
challenge to heart, creating an ever-increas- 
ing library of innovative graphic fiction. 


SUPERMAN LIVES! (1978) 
The Superman Movie Changes 
Creator's Rights Forever 

In 1978 Warner Brothers, which had 
acquired DC Comics, brought Superman to 
life with the first big screen blockbuster to 
come from comics. The Superman movie was 
acritical and commercial success that called 
attention to the plight of his creators. 

When the movie was announced two 
years earlier, Siegel and Shuster were living 
in abject poverty having long ago signed 
away all rights to their creation. 

As this fact came to public light, Warner 
Brothers cut a deal that granted the creators 
an annual stipend and health insurance rather 
than tarnish the film's appeal with any con- 
troversy. It also led DC to restore the duo's 
creator credit in the comics. 

The hullabaloo around Superman pro- 


voked an awareness of creator's rights in 
comics and sparked a new awareness of 
comics in Hollywood. 


TURTLE POWER (1984) 
Green Heroes Spawn a Biack-and- 
White Boom 

Remember the wise-cracking, pizza- 
chomping, Foot-Clan-stomping teenage 
heroes from the sewers of New York? Play- 
ers from the eighties comics biz sure do. 
Teenage Mutant Ninja Turtles #1’s printing 
was a modest 3,000 books, but after a flurry 
of mainstream press, demand for the title 
exploded. Turtles became the most success- 
ful black-and-white comic in history, selling 
into the six figures at its peak. 

With publishers inspired by Eastman 
and Laird’s success, more black-and-white 
comics entered the market. Eventually, the 
system became flooded with derivative, 
poorly selling comics with titles like Geri- 
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atric Gangrene Jujitsu Gerbils, but the 
black-and-white boom and bust raised 
awareness of alternative comics and would 
inspire a more responsible black-and-white 
renaissance ten years later. 


MID-LIFE CRISIS! (1985) 
Crisis Cements the Cross-Over into 
Comics’ Annual Plans 

Turning 50, everyone expects a crisis, but 
few have been so dramatic as DC's 50th 
Anniversary event Crisis on Infinite Earths. 
“Crisis was intended to change the universe,” 
says Bob Greenberger, who served as assis- 
tant editor on the project. It wiped away 50 
years of continuity and allowed DC's history 
fo be rewritten by a new generation of creators. 

Crisis reinvigorated DC as a force in the 
business, starting the wave of media attention 
that would crest in 1986. According to Green- 
berger, Crisis‘s unprecedented scope received 
“such success that it was inevitable someone 
would go back and do it again.” And again. 
Crisis set off a cycle of annual crossover events 
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from the major publishers that have run the 
gamut of quality and salability. From Legends 
to Amalgam, the crossover event is a pillar of 
the post-Crisis comic book world. 


ALL GROWN UP (1986) 
The Rise of the Celebrity Creator 
Brings Maturity to the Mainstream 

As a result of the cash infusions provided 
by Crisis, comics experienced a renaissance 
in 1986, Denis Kitchen observes that after 
1986 “the industry was never same again.” 
In the space of a year the field thrived with 
revolutionary new projects, formats and pub- 
lishers emerging at a rapid clip. 

“It seemed like a time when comics were 
asking ‘Why?’,” says Joe Quesada. The most 
notable answers were Watchmen, The Dark 
Knight Returns and Maus, which shifted comics 
to a darker and gritter tone for the next decade. 
Alan Moore, Frank Miller and Art Spiegel- 
man became overnight celebrities as the men 
who led comics to maturity. 

Frank Miller recalls that these projects, 
“created a sense among publishers that it 


TURE sHOGKGs 


FAST FORWARD TO THE FUTURE TO LOOK 
BACK AT TODAY'S CHANGING CULTURE 


They say history is written by the winners. Which of 
today’s trends will make history as the big culture shocks 


of comics’ second century? 


POTTING @He 
EBOOKS Since 1999 
graphic novels have been 
exploding, from the indie | 
hits Ghost World and 
From Hell to big-league 
bestsellers like The Dark 
Knight Strikes Again. 
With stories getting more 


and more sophisticated, 
and the price of a single 
issue on the rise, will 
jodays hot creators be 
tomorrow's distinguished authors? 


HOLL WOCO HE_PE® fvery year since 


1989, there’s been at least one comic book movie 


the theaters. With Spider-Man and Road to Perdition on 
the horizon, are today’s comics the first drafts of tomor- 


row’s blockbusters? 


DIAMO§ 20'S &1"G The Direc Market boiled 
down to one major distributor in 1997; Diamond Comics 
Distributors now exclusively handles the top publishers in 
the field and just ahout everyone else who's in the busi- 
ness. Will this change the way comics are priced and mar- 


keted? ml (B 
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really mattered who did the comics.” 
Dark Horse embraced this philosophy 
when they began publishing in 1986. 
Each of these events would bring 
comics fo America’s attention and fi 
inspire a generation to take the form f 
more seriously than ever before. 


GOING BATTY (1989) 
The Dark Knight Returns 
to Stardom 

Batman was everywhere in 
1989. Tim Burton’s Dark Knight- 
inspired vision owned the summer 
box office, and set off a bat-craze 
that eclipsed the one caused by the 
‘60s TV show. Bat logos were every- 
where, from t-shirts and billboards, 
fo toys and tchotchkes. Even Prince 
got in on the act, releasing the pop 
hit, “BatDance.” 

Batman proved to Hollywood that 
comic book material is a valuable 
source of blockbuster ideas on a 
wide, mass-merchandising scale that 
went beyond the child-only 
audience TMNT cultivated. “Once that 
was proven, the floodgates were 
open,” says comics-turned-animation 
scribe Marv Wolfman. Since Batman, 
a new comics-inspired movie has hit 
the big screen every year. 


FAMOUS SHAMUS (1991) 
Wizard Changes the Way 
Comics Get Promoted 

The early nineties were a time 
when young men built empires in 
comics. One of the longer standing 
comics empires from that decade is 
Wizard Entertainment. Founded by 
comics collector and fan Gareb 
Shamus, Wizard became the most 
popular comics magazine of the 
nineties. “Wizard found an editor- 
ial voice that allowed them to reach 
the consumer that told them, ‘This 
is fun. And this is collectible,’” says 
Bob Greenberger. 

Wizard changed the look of 
comics coverage, replacing the blocky, 
text-heavy layout of the existing fan 
press with a colorful mainstream 
approach that owes more to Enter- 
tainment Weekly than Alter Ego. lts 
earliest issues heralded the rise of hot 
upstarts Image and Valiant and kept 
track of the variant- and enhanced- 
cover explosion heralded by X-Men 
#1 and Silver Surfer #50. 

Joe Quesada says, “Wizard has 
changed the way we try fo promote 
and market our books. Whether it be 


to hit 


BACK IN BLACK frank Miller's Dark Knight returned to 
create one of the biggest franchises of the ‘90's 


positive or negative, it has a tremendous effect 
on bringing comics to the mainstream.” 


THE MAUS THAT ROARED (1992) 
A Graphic Novel Wins the 
Pulitzer Prize 

In the comics world everyone knew that 
Art Spiegelman broke ground with Maus. 
When the second half of his Holocaust sur- 
vivor’s story was published in 1991, the 
rest of the world took note as well. The fol- 
lowing year, Maus was awarded a special 
achievement Pulitzer Prize for its literary, 
historical and artistic merit. One of the 
most prestigious awards in America, Maus’ 
Pulitzer acknowledged the graphic novel 
as a valid form of literature. The award 
put graphic novels on the intellectual map, 
where they have been slowly gaining 
ground ever since 


REBELLIOUS IMAGE (1992) 
Top Creators Take the Mainstream Away from 
the Companies 

Todd McFarlane, Rob Liefeld, Jim Lee, Mark Silvestri, Erik 
Larsen, While Portacio and Jim Valentino knew they were more 
than pencillers when they walked out on a meeting with Mar- 
vel President Terry Stewart. 
Disagreeing on what was 
their fair share of royalties, 
7 they broke away from their 
top-selling gigs at Marvel to 
] form Image. 

The super-stardom hype 
surrounding Image inspired a 
fan frenzy in its early years 
4 that radically shifted attention 
} away from characters, titles 
and companies to its creators. 
Spawn, Youngblood and 
WildC.A.T.S. were strong 
1 enough sellers to give the big 
two a run for their money. 
“Image really broke the Mar- 
vel/DC stranglehold on the market,” Image partner and publisher 
Jim Valentino believes. “It empowered creators to a point where 
they were making better wages and could demand a better piece 
of the pie.” 


SUPERMAN’S DEAD, BABY (1993) 
The Greatest Hype of All Would End the 
Speculator Market 

The “Death of Superman” storyline became the biggest event 
in the direct market's history. Dealing with a character that had 
become part of America itself, the event drove legions of curios- 
ity-seekers to comic book stores. Speculators (who purchased 
comics only in hopes to resell them at a profit) were buying the 
books in caseloads, creating a windfall for comic shops and DC. 
It would be the climax of the comic book boom, and it would be 
all downhill from there. 

More and more industry events couldn't capture the initial rush 
of the Death of Superman, and the speculator crowd withdrew. 
The industry started a 
pull-back from an over- 
inflated bubble that 
would end with a con- 
solidated Direct Market 
system, fewer stores, 
less titles for sale, and 
even Marvel Comics 
declaring bankruptcy. 

Itwouldn’t be until the 
late 1990s that sales 
would stabilize from its 
fall and comics could get 
back to normal, becom- 
ing the once-again 
growing industry we 


know today. oO 


Freelance writer Charles 
Brownstein is the creator Oi 
of the Melissa virus. Look FF 


for his work online. 


The Cartoon Network is airing "The Popeye 
Show" featuring the B&W Fleischer Studios 
classics with restored footage never before 
aired on TV. Unfortunately, because the 
films are in B&W, they chose to schedule 
the series late night/early morning. These 
classics deserve much better. Please send 
e-mail to laurie.goldberg@turnercom and 
ask for a better time period and to keep this 
show in production. 
Or write to 
“The international Popeye Fan Club” 
96 Edenfield Avenue 
Watertown MA 02472 
http://www.popeyethesailorcom 


They've studied us for years. 
The time for study is over. 
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Known as the artist's artist, Mike Mignola is too busy delving 
into demons and devils to admit he’s inspired the industry 


ike Mignola always wanted 
to draw monsters...now he 
draws attention. 

Since the inception of his creator- 
owned Hellboy series from Dark Horse in 
1994, Mignola’s earned a huge follow- 
ing of fans—not just in comic stores, but 
also inside the comics community. Cre- 
ators such as Authorit/s Art Adams, DK2's 
Frank Miller, Ultimate X-Men’s Adam 
Kubert and Superman's Ed McGuinness 
all count Mignola as one of their favorite 
artists in the field. 

His hulking figures, dark, spooky back- 
grounds and ability to rival even Jack 
Kirby's style of making each and every 
panel full of motion and action makes 
Mignola a legend with his peers and a 
hero to aspiring artists. 

“He's a pillar in comics,” says McGuin- 
ness, who counts Mignola as one of the 
major influences on his manga-esque style. 
“You can see his influence through so many 
of the artists working now. What he can 
accomplish with so little is insane. Mignola’s 
the imagination’s artist. He leaves so much 
open to your imagination but gives you 
just enough to really get your mind going. 
He's the ultimate guy when it comes to pro- 
viding mood and atmosphere.” 

Mignola almost seems stunned and 
embarrassed by the praise. After beginning 
as an inker in the mid-’80s, he never 
thought he‘d work as a penciler, much less 
the writer of his own series. 

“All | ever wanted to do was draw 
monsters,” says Mignola with a smile. “I 
actually started in comics by inking. | was 
a really, really sh**ty inker though. | never 
thought | could draw well enough to work 
professionally as a penciler in comics. My 
inking career was actually drying up.” 


STARTING UP 

The big turning point in his career actually 
occurred through conventions. When 
asked to do sketches for fans, he began 
drawing a huge monster with his quirky, 
sketchy style. 

“Hellboy the visual and Hellboy the 
idea are actually totally separate,” remem- 
bers Mignola. “When | was doing sketches 
at conventions, people would say, ‘Draw 
whatever you want.’ And I'd draw some 
vaguely Kirby-esque monster, because 
those were kind of fun. One convention 
needed a program cover, so | drew this 
big, hulking monster and at the last sec- 
ond...he had this big belt buckle...so | 
wrote ‘Hellboy’ on it. | just thought that 
was hilarious.” 


After Mignola hooked up with Next 


Men's John Byrne and Miller, among oth- 
ers, to form the Legends imprint at Dark 
Horse, he began forming the idea for a 
Hellboy mini-series. Immediately, he 
decided to combine his love for drawing 
monsters with his interest in folklore and 
the supernatural. But instead of creating a 
supernatural detective to hunt his Helllboy— 
he made Hellboy the supernatural detective. 

“tts like a big joke,” chuckles Mignola. 
“Hellboy’s kind of Mike Mignola’s secret 
history of the world. It kind of has this huge 
mythology behind it. The good guy even 
looks like the devil. | never wanted to give 
Hellboy an origin or anything that just all 
bubbled up out of the book. I’ve been into 
[folklore] for years. My dream project was 
to draw monsters from all of these 
different cultures, and Hellboy/s a great 


SUPER FRIENDS Antists praise Mignola for his past work (Cosmic Odyssey, above) and his 


current labor of love (Hellboy, left). 
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way to do that. Whether it’s science fiction 
or a ghost story or anything. ..Hellboy isn’t 
pigeonholed where | can’t do those stories. It 
became a kitchen sink book. | could do any 
story | wanted.” 

And since Mignola both writes and draws 
his Hellboy mini-series, he has the luxury of 
storing ideas for years at a time until he feels 
it's just the right moment fo publish them from 
the self-described “junkyard” of his brain. 
Sometimes the stories even surprise hin— 
especially when it comes to Hellboy’s origin 
and place in the world. 

‘There’s all these bits of stories banging 
into each other, and when they latch onto 
each other, that’s when | get an idea for an 
entire story,” says Mignola. “I probably have 
around nine or 10 stories in there now. Maybe 
five or six that are finished up here [faps tem- 
ple]. Some of them will be cannibalized into 
other stories, some will actually be their own 
stories. I’ve also got this evolving story, which 
| never meant to have. Somewhere along the 
way, though, Hellboy became the beast of 
the apocalypse. | never saw that coming.” 


FROM HELL, BOY 

Mignola also never saw Hellboy as anything 
more than a series of mini-series either, but 
already the movie rights have been optioned. 
And there's a new spin-off mini-series, which 
focuses on Hellboy’s supporting cast from the 
Bureau of Paranormal Research and Defense 
(BPFD), where Hellboy worked in his past 
series. Mignola says the series lets him focus 
on characters he’s never had time to put in the 
spotlight before. 

“BPRD is kind of an experiment,” says 
Mignola. “Time will tell if there’s actually a 
call for it. | have these characters that all have 
their own stories, but because | focus solely 


al) 


Superman's Ed McGuiness on Hig 


on Hellboy, they never get a chance to really 
tell those stories. BPRD is an attempt fo focus 
on those characters. Someone like Liz Sher- 
man, who | used in two or three stories. | 
know what happened to her. | know where she 
went. But | was never going to use her again. 
Now someone can come in and help fill in 
those gaps. I’ve got a lot of ideas for Abe 
Sapien too, but my focus is on Hellboy.” 

In fact, Mignola’s working on a few new 
Hellboy projects right now. But unlike many 
creators, Mignola doesn’t think of the three 
planned stories as a series of mini-series, but 
instead a collection of short stories to be bound 
later in one volume. 

“The first is ‘The Third Wish,’ which I’m 
working on now,” reveals Mignola. “Then 
there will be a one-shot called The Island,’ and 
another one-shot that’s just a straight ghost 
story. All of the stories are connected. It’s 
something I’ve never done before. As the first 
story ends, Hellboy’s washed up on a beach. 
The second series begins with that beach. 
And at the end of ‘The Island,’ Hellboy’s 
washed up someplace else.” 

Although Mignola likes to keep fans guess- 
ing with what's coming up next in Hellboy, the 
creator reveals that he'll finally do a long- 
awaited story of Hellboy in Africa and return 
to the fantasy and supernatural tales that the 
early Hellboy series were best known for. 


INDIE ARTIST ALSO DRAWS HOLLYWOOD BIG BUCKS 


Before a film ever reaches your local multiplex, a series of artists design and conceptualize what it 
will look like. Hellboy writer and artist Mike Mignola’s worked on films such as Disney's Afflantis and 


the upcoming Blade sequel, Blade JI: Bloodhunt. 


“Working in film is a nice distraction,” says Mignola. “It's 
a fun diversion, working in a business you never thought you'd 


be in.” 


With Blade // coming out soon, Mignola’s anxious to see 


what director Guillermo Del Toro did with his ideas. 


"| did o lot of designing and coming up with sequences, 


and | want to see if any of that seeps into the film,” says 
Mignola. “1 know physically it might be impossible to actually 


= BLADE 


build what { draw, but | wonder what they can do. And with something like costumes for Blade, | 
know they couldn't make them all because an actor couldn't even move in some of them!” ill MC 


‘The ‘Third Wish’ starts in Africa. | tried 
to cram in as much African folklore as pos- 
sible, but | found | couldn't come up with 
anything strong enough to do Hellboy in 
Africa as a complete story,” says Mignola. 
“We'll hear a little about Hellboy’s exploits 
in Africa, but what | found was that we're 
better off not knowing [too much]. I's good 
to know he spent some time there, but | 
didn’t want to nail it down.” 

Mignola says that, while the Africa story 
will be a peculiar one, Hellboy’s life gets even 
weirder afterwards. 

“When he leaves Africa, it gets strange,” 
says Mignola. “The entire story's underwater. 
I's kind of Hellboy as a complete fairy tale. 
It's alittle spooky to do, because of things like 
mermaids, so in a way it’s stereotypical 
fantasy—it makes me a little nervous. But I’ve 
never done it before. It was actually a Sub- 
Mariner story | pitched years ago, but | turned 
it into a Hellboy story. | wanted to shut the 
door on a big cast of supporting characters 
and put the focus on the supernatural and 


the fairies and stuff.” ) 


Staff Writer Mike Cotton is also kind 


of an experiment. 


HANDY WORK All Mignola ever wanted to 
do is draw monsters. 
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We love comics based on 


_mere magic that gets these stoi 


Magame, movie, TV show or other licensed property? 
@W@ Sounds easy enough. You know the characters, 
what they act like and the kind of stuff they're supposed 
to do, so...easy, right? Not quite. 

Trying to work with licensed characters usually 
involves sailing a sea of red tape, filling out forms and 
submitting everything you do before hundreds of com- 
mittees—and often ends up in rewrites, redraws or even 
the scrapping of an entire storyline. 

Still, the passion creators have for the material not only 
lets them put up with the legal nightmare, but also results 
in great comics. Here’s a look behind the scenes, and 
what's up next, in your favorite licensed comics. 


S you want to make a comic on an existing video 


BUFFY THE VAMPIRE SLAYER, 
Dark Horse Comics 

THE LICENSE: Every generation has a 

Slayer, chosen to defend the world 

from vampires, demons and things 

that generally go bump in the night. 

This generation gets Buffy Summers, 

torn between college, boys, vampire 

boys and defending her town of 

Sunnydale, Calif., from the minions 

of darkness. 

THE SPILL: "We run everything 

on the book, from plots to scripts to 

finished art, through 20th Century 

Fox and Mutant Enemy," says Editor 

Scott Allie. "They make sure we don't 

go outside the bounds of the show, 

have someone acting out of character 

or violate continuity." 

THE SCOOP: March's BIVS #43 

begins the three-issue "147 Days" story 

that takes place during the period when 

Buffy was dead. It chronicles how the gang 
decided to revive her, how they all changed in 

the time she was gone and Willow's dabbling in the 
world of dark magic. 

THE TRIVIA: When DHC were doing the Lovers’ 
Walk special, they wanted to do a romantic story 
with Willow and Tara, but 2oth Century Fox balked 
because the couple hadn't kissed yet. Of course, the 
special ended up coming out months afterwards. 


HOME FRONT As militarily realistic 
as possible...excluding the uniforms. 


POWERPUFF GIRLS, DC Comics 
THE LICENSE: POWERPUFF GIRLS features the 
adventures of three super-powered kindergartner sis- 
ters: Blossom, Buttercup and Bubbles, who were 
accidentally created by Professor Utonium. Now 
these wonder women protect the city of Townsville..by 
their bedtime. 

THE SPILL: "Story ideas are pitched to me, | pick 
the ones | like and submit them for approval to 
Cartoon Network at their Atlanta headquarters and 
Burbank studios, where creator Craig McCracken is 
based," explains Editor Joan Hilty. "Then we create 
the issue and send it to CN for another look. If big 
changes are needed, CN will have their art depart- 
ment draw blue-pencil corrections over the Xeroxes of 
original pages." 

THE SCOOP: PPG #23: "Amoeba Las Vegas." The 
Girls come to the rescue when the Amoeba Boys, a 
trio of inept mobster amoebas, win the key to 
Townsville in a shell game and proceed to run the city 
of Townsville into the ground. 

THE TRIVIA: When Bubbles was going to quote a 
lengthy line from Star Wars in issue #3, CN officials 
thought the tots reading would have no knowledge of 
the film, much less be able to quote it word-for-word. 
So it got changed to make sense to all PPG readers. 


BUBBLE-LICIOUS Now 


defeating evil one panel at a time. 
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GI JOE, image Comics 

THE LICENSE: Gl Joe is an action-adventure comic 
based on the famous Real American Hero cartoon and 
toys of the 1980s. It follows America's elite, anti- 
terrorist task force as it defends the world from Cobra, 
a ruthless criminal organization. 

THE SPILL: "Some challenges to writing Gi Joe are 
making sure everything jibes with old continuity, get- 
ting Hasbro's approval and trying to keep the military 
aspect accurate," explains writer Joshua Blaylock. 
"We recently hired on a military consultant, so look for 
that area to improve greatly over the next few issues. 
Hasbro maintained the rights to everything, so we did- 
n't have many problems. Sometimes parts need to be 
redrawn, language needs changed to ‘PG’ and 
graphic violence must be kept to a minimum." 

THE SCOOP: After an upcoming big revelation 
about Destro, be prepared for another old Joe staple 
to return...a certain white ninja. These issues feature 
covers by classic Joe cover artist Mike Zeck. 

THE TRIVIA: What's in a name? Way too much. 
Back in the ‘80s, many of the comic and action figure 
characters didn’t match up, even when they were 
clearly the same. Now it's a challenge to tie everything 
together across the Joe history; for instance, Blaylock 
uses “General Tomahawk” fo create a connection with 
the old “General Hawk.” 


THE SIMPSONS, Bongo Comics 
THE LICENSE: The Simpsons is one of the longest- 
running—and consistently hilarious—cartoons in the 
world, Created by Matt Groening and premiering in 
1988, the saga of parents Homer and Marge and 
children Bart, Lisa and Maggie has won a jillion 
Emmys for their tireless cultural references, parodies 
and sheer craziness. Oh, and they're yellow. 

THE SPILL: One thing that gives Bongo Comics the 
most trouble is finding artists who can render the 
Simpsons looking like...well, the Simpsons. “It’s tough 
for us fo find artists who can draw the characters 
exactly as they look,” admits Editor Terry Delegeane. 
“Many can draw secondary cast, but few can draw 
the Simpsons. That's why we use animators and char- 
acter designers from the show.” 

THE SCOOP: In Simpsons Comics #66, it’s the 
Simpsons meet The Love Boat. Captain Homer? 
Marge, your cruise director? Bart...as the purser? 
Wacky adventure and fun across the sea. 

THE TRIVIA: Boy bands? Brain farts? Greek myths? 
All of those themes ironically were covered in the 
comics at almost the corresponding time an episode of 
the TV series aired with the same topic, but the comic 
and show folk deny collaborating. D’oh! 


OLD MAN OF THE CLOTH > 
Want to meet Father Burns? Read the comics. L 


STAR WARS, Dark Horse Comics 
THE LICENSE: Star Wars is more than a set of sci- 
fi fantasy movies—it’s a phenomenon. Taking top- 
notch special effects, a mythic storyline and the time- 
less tale of good versus evil, the Star Wars saga rules 
theaters and comics. Dark Horse Comics has been the 
publisher since the 1990s. 

THE SPILL: Working with Lucasfilm must be like hav- 
ing Jabba the Hutt on your back. “It’s all pretty com- 
mon sense,” shrugs Editor Dave Land. “We can’t kill 
any main characters; we can’t contradict the movies.” 
But even the super-popular Star Wars Infinities titles, 
where DH can look at alternate Star Wars universes, 
also need to be planned with and approved by Big 
George and the Lucasfilm posse. 

THE SCOOP: In April, Dark Horse begins telling the 
story of Episode Il. If their Episode | coverage is any 
indicator, we'll get the movie adaptation and one- 
shots; in fact, one-shots of bounty hunters Jango Fett 
and Zam Wesell are planned for February. 

THE TRIVIA: The short list of what you won't find in 
Star Wars comics, expressively forbidden by Lucasfilm: 
strong language and intimate “relations” between 
aliens—i.e., no Wookie nookie. 


JINGLE, JANGO, JINGLE 
Mess with Star Wars continuity and this guy 


gets a job. 
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Everett Collection 


STRIKE A POSE Jin’s ready to battle the forces 
of good and evil, one player or two. 


WIZARD THROWS $200 AT A FREELANCER WITH ONE 
MISSION: GET THE RIGHTS FOR A THUNDARR COMIC BOOK. 


Josh Blaylock revived Gi Joe, but why should he have 
all the fun? With o $200 check from Wizaro, | set upon my quest 
to acquire my own hip’ early-'80s license, Thundarr 
the Barbarian. 

Sel on a post-apocalyptic world where mutants, monsters and 
wizards reign supreme, Thundarr was otiginally produced by 
Ruby-Spears-Enterprises. Alter searching the internet and getting 
4 little phone-book action, | got to speak with Joe Ruby and Ken 
Spears (people are out there kids, just start searching). But after 
so many years, they no longer had the rights. “Your best bet is fo 

contact the Cartoon Network in Atlonta,” they explained. 

Osep.., “Speak to someone in Business Affairs. 
Dy Cartoon Network told me what | needed to do: 
Z securing the license required an 
extensive approval period 
(uh oh), including review 
© of style guides, story ideas 
i and financial guarantees. 
2A What's all this? | actually have to 
form a company or something for the 
rights? Ugh. | asked them if they'd 
just accept the $200, and after a 
moment of silence, | was told 
\ “Well, since we're Time/ Warner, 
we usually only do comics work 

with DC anyway.” Drat. 

Sorry Wizarb, looks like | need 
a bit more than $200. It's 
enough to cover my cable bill 

though, mi JC 


THUNDARR 


TEKKEN FOREVER, Image Comics 

THE LICENSE: Hit video game Tekken chronicles the world’s 
greatest martial arts tournament and the shady underworld— 
both criminal and supernatural—behind it. The world’s top 
fighters—some good, some bad, all crazy—fight to prove their 
power...and for their own reasons. 

THE SPILL: “We have to have everything approved by 
Namco,” says Darren. Davis, president of Tidal Wave 
Studios. “Even the marketing plan has to be checked to make 
sure we don’t add Pokémon ads, or something else that just 
doesn’t fit the Tekken program.” 

THE SCOOP: Tekken #1, premiering in January. The King of 
Iron Fist Tournament has begun, and Jin feels the Devil Gene 
slowly taking control of him. The dark power is also felt by his 
father, Kazuya, who then decides to enter the tournament to test 
his son’s ability. Knowing that Kazuya would not be able to 
resist such power, the evil Heihachi sets up a trap that will allow 
him to kill both Jin and Kazuya. Will Heihachi’s plan succeed? 
THE TRIVIA: Journey Into Mystery: one of the biggest mys- 
teries surrounding the Tekken legend and lore is the identity of 
the “Unknown.” The creative team’s been given permission 
from Namco to disclose the Unknown’s identity, and the team 
promises that it will shock even the most hard-core Tekken fans. 


TOMB RAIDER, 
Top Cow/ Image 
a Comics 

S THE LICENSE: Tomb 
Raider is a popular video 
game/movie starring Lara 
Croft, a super-hot adventurer 
scouring burial grounds for 
treasures, challenges and 
kicks in form-fitting clothes. 
Launched by Eidos in 1996, 
the game has sold over 17 
million units. Top Cow pub- 
lishes her harrowing adven- 
tures monthly. 
THE SPILL: Eidos hasn't 
had many problems with Top 
Cow's portrayal of Lara— 
except for her “violent” side. 
“The only thing they’ve come 
down on us for was Lara 
killing people or animals,” 
says Editor-in-Chief David 
Wohl. “We found that odd, 
because she shoots stuff in 
the game, but we've tried to 
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NEED A LIGHT? Top Cow raids their own 
brains for Lady Croft's adventures. 


adhere to that decree.” 

THE SCOOP: Tomb Raider #19 continues the "Pieces of Eight" saga. Lara 
is usually captivated with past treasures and finds...so why is she suddenly 
obsessed with the future? It all revolves around a mysterious artifact left to her 
by a time traveler. What secrets does the artifact hold, and what price will be 
paid for discovering them? 

THIE TRIVIA: When you're busy finding treasures and killing creatures in 
video games, there isn’t much opportunity for backstory. Top Cow created 
most of the characters, including her sidekick Mrs. Hovan, and have some 
surprises about her origin coming up... @ 


Writer Jen Contino has frequently been asked not to make spills in other 
people's living rooms. 


book artist and mini-comics fan. What's a mini- 
comic, you ask? It’s a “homemade” comic that 
measures smaller than a regular comic book. The form has 
been around a long time, providing aspiring artists and 
writers a way to independently put out their own material 
in comic book form. A mini can be full of various one or 
two-page comics, or a whole book of pin-ups. It could be one 
long, continuous story, or-—like Powers artist Mike Oeming 


R : ny name is Jim Mahfood, freelance comic 
| 


The first step of the mini-comic process is 
deciding what's going into your book and 
how many pages it will be. Your page count 
must be in increments of four, since there are 
four sides to each master sheet. (I'll get back 
to this master sheet concept later.) | usually 
write off a checklist of all the stories and 
things | want in my book. My latest 40oz 
mini-comic had 24 interior pages, so | made 
sure that my list equaled 24. 


by jim mahfood 


L Wanna make a mini-sensation? This kick-ass creator shows you how 


did this year in San Diego—it could be a whole book of 
cool sketchbook material. The sky’s the limit! 

A mini-comic also makes a great portfolio piece; ya 
know, something you can give to editors at conventions. 
It looks much more impressive than a stack of photo- 
copies of your work. Handing out minis at cons basically 
got me my first gigs with publishers. So how exactly do 
you make your own mini-comic? That’s what I’m here to 
show you. Let's start. 


17 Boarder 
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After the list is done and you know 
what you want in your book, it’s 
time fo start drawing. You can do 
your work traditionally, on 11x17- 
inch board with a 10x15 working 
area. Or, you can do the comics on 
8 1/2-inch board, with a 1/2-inch 
border at the top and bottom of the 
page and a 3/4 border along the 
sides, Either way, all of the material 
in the book will be reduced down to 
a 51/2 8 1/2-inch format. 


we 


BZ ell 
dRAWING 
Board 


Boatdek 
(BotH 
sides) 


Drawing the actual comics will likely be the 
longest stage in the mini-comic process. You 
can use pencils, pens, brushes and ink, mark- 
ers...it’s all up to you. Personally, | wouldn't 
recommend markers because they fade with 
time, and who wants a stack of ugly purple 
faded art in four years? 


After your comic and interiors are finished, it’s 
time fo do the cover and back cover. 
Remember that the cover is the first thing peo- 
ple see, so fry fo come up with an image that’s 
imple, graphic and grabs the eye! For exam- 
ple, the cover to my book is the Grrl Scout Rita 
next to a big ol’ spray paint can. They're 
against a solid back background, which ‘pops’ 
them forward visually. I’ve got the title and 
issue number of the book on the can and the 
price underneath it. That's it. 


As for the back cover, | did a pin-up style collabo- 
rative piece with my buddy Scott Morse, featuring 
some of my characters. Then | put a litle plug for 
my Website, www.40ozcomics.com, at the top. 
That's the last thing readers see after reading the 
book, so hopefully that will make them check out 
the site when they're done. 


Now that the cover and interiors are done, it’s time 
to figure out how to put the mini-comic together. 
“How do | know which pages go on each master 
sheet?” you ask. Simple. That's where the litle 
cheat-sheet mini-comic comes in. Take seven small 
pieces of paper that are the same size. (We're 
using seven here because you need to count the 
cover, inside front cover, inside back cover and 
back cover all as one master sheet.) Stack them on 
top of each other. Fold them in half. Now label 
each one in chronological order starting with the 
cover, inside front cover, page 1, etc. This indicates 
which page numbers go on which master sheet. For 
example, the first sheet will be the cover, inside 
front, inside back and back cover. The next master 
sheet will be page 1 and page 23 next fo each 
other on one side, and page 2 and 24 on the other. 
Now you've got a handy guide for how your comic 
will lay out. 


42 MAsTeR SHeet ¢ gz MasteR sHeet 7 
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Remember, each piece of paper, or master sheet, of your mini format for each page. Then, you will take an 8 1/2 x 11 piece 
will contain four pages of the book. When you later reduce of paper and put two pages of your comic on each side, four 
down your art for your mini, you will do it ata 51/2 x 81/2 pages total. That’s one master sheet. 


70 GED 


Once you know the order the pages go in on the master to 5 1/2 x 8 1/2. Once your reductions are made and 
sheets, you're ready to go to the local copy shop and make you know which sheet they go on, trim their borders nice 
your reduced photocopies. Remember, no matter what size and straight with an X-Acto knife. Be careful, man! 

you did your art in, you ultimately want to reduce it down 


You can either tape or glue the pages down to the master Tape puts out). After your master sheets are put together, 


sheets (I prefer that Magic Invisible Tape stuff that Scotch you're ready to go to press, baby! 


Gxp 7: 


You've got two options for 
printing your mini-comic. You COPY SHOP 
can print everything yourself, 


using a photocopy machine, 
or you can have your local 
copy shop, say Kinko’s, print it 
for you. | personally let the 
guys behind the counter print 
my minis for me. They know 
what theyre doing (for the 
most part—but bribing them 
usually helps). If you decide to 
go the do-it-yourself route, 
find a good copy machine 
that makes nice, clean copies. 


HeRe's HOW You MAKE 
doupLe- sided copies! 


Ask someone at the 
copy shop to show you 
how fo print double- 
sided, so that both 
sides of your master 
sheet will print out on 
the same piece of 
paper. Make as many 
copies as you can 


afford. 


When you're done 
copying all of your art, 
put them together, fold, 
staple and boom- 
you're done! You can 
sign and number your 
comics for that ulfra- 
limited feel. 


awe sure tt 
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<Heck tT ovT! 
MY NEW MINI- comic 
is done! 


Now that you have your own mini-comic 
finished, what do you do with if? | take 
mine to clubs and hand them out to 
friends, strangers, hot girls and DJs. 


Then | hit the record stores and comic 
shops in town and see if they'll carry 
them. Most that already carry zines and 
underground publications are usually 
cool about carrying minis. All you have 
to do is ask! 


wow, x‘Ve Never seen 
tHese At tHe comic SHO? 
peFore! LL TaKe twelve. 


And of course, | also sell my minis at 
comic conventions and over my 
Website. They sell well at conventions, 
because fans like to grab something 
they can’t get everywhere else! 


Remember, the point of making your 
own mini-comic is to have fun and 
express what's on your mind. This is 
your opportunity fo make your own 
comic your own way—and hopefully 
impress some editors and art direc- 
tors along the way! @ 


In addition to mini-comics, Jim 
Mahfood'’s credits include Clerks, 
Ultimate Marvel Team Up and other 
maxi-comics. 


by andy serwin 


Cool, cutting-edge comic book merchandise you MUST have 


tain’t all Superman logo T-shirts and Spider-Man nightlites— _ stuff for them to prove it. And while you won't be seeing Hell- 
indie comic companies know that their hardcore followers boy Underoos anytime soon, you're still able to own great swag 
want to show the world what they dig even more than main- from your edgy heroes and heroines. 

stream superhero freaks, and they produce a boatload of cool 


p HELL COMES 
A-NODDIN’ 


Hell is an oversized head—in this case, 
a Hellboy Nodder who sports a giant 
‘noggin! Hourglass Studios presents this 
awesome collectible, designed by 
Hellboy creator Mike Mignola, which is 
made of high-quality resin and stands 8 
inches tall. The Hellboy Nodder ($50.00) 
is limited to just 750 pieces and is avail- 
able in comic stores now, or it can be 
ordered at hourglass-studios.com. 
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BERT NOT | 
INCLUDED 


In honor of the Evil One's return to Chaos!, 
Diamond/Eternal Toys offers the Evil Ernie 10th 
anniversary bust. Ernie, the murderous undead teen, is ™% 
sculpted with his trademark blades by Rudy Garcia and 

limited to 3,000 pieces. Each bust comes with a certifi- 
cate of authenticity and is priced at $45.00. Also 
available is a Special Edition Bust, limited to just g 
300 pieces and featuring a “Mature Audiences 
Only” super-bloody paint job and a Certificate | 
of Authenticity signed by Evil Ernie creator Brian 
Pulido. The special edition retails at $60.00. 


DAWN OF A 
NEW ERA 

Joseph Michael Linsner’s stunning 
character Dawn is captured in this 
remarkable lithograph — from 
Dynamic Forces! Measuring 18 by 
24 inches, this litho features gor- 
geous art by Linsner and comes in 
two editions—a regular piece for 


$19.99 or a Linsner-signed edition 
for $39.99. 


OPEN WITH A DIRTY PAIR 


The high-tech superbabes Kei and Uri, stars of the Dark Horse manga 
series Dirty Pair, get the statue treatment courtesy of Dark Horse and Big 
Chief Studios. Based on the designs of Pair writer/artist Adam Warren, 
this statue stands 10 inches tall and includes a black-and-white sketch- 
book of Warren's designs. Available now for $175. 


STRANGERS 
IN THE 
NIGHT 


If you're a Strangers in Paradise 
fan, you know that gal pals 
Katchoo and Francine go together 
like peanut butter and jelly. Well, to 
make sure the two sfay an item, Moore 
Collectibles is producing the Francine 
mini-bust, the perfect compan- 
ion to the already-released 
Katchoo bust. Francine 
measures 4 1/2” and is 
limited to just 2,000 
pieces. $39 is a small 
price to pay to keep two 
friends together. 
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THE POWERS THAT BE 


Writer Brian Michael Bendis’ cops-and-capes thriller 
Powers from Image has been such a big hit, it was 
only a matter of time before the merch started rolling 
out! Start your collection with these two cool releas- 
es from Graphiti Designs. First, there's a Powers 
Zippo lighter that comes in a black case with the 
Powers logo and sports the chalk outline of the mur- 
dered Zero Girl. And if that doesn’t light your fire, 
try on the Powers Division Police Athletics Shirt, 
made of 100 percent cotton and available in sizes S- 
XL for $17.95 and XXL for $20.95. 
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UNLIVING DOLL 


From the creepy and eponymous comic book 
Lenore, by Roman Dirge, comes America’s favorite 
little dead girl—now in doll form! This 9-inch tall 
stuffed Lenore doll looks like it’s risen right from the 
pages of the critically acclaimed comic series from 
Slave Labor Graphics, and it even comes with a 
dead little kitty-cat for her to love and play with: Look 


for her in stores now for $22. 
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| HE’S ALSO CREEPY 
AND KOOKy 
Z If you've ever read Jhonen Vasquez’s books Squee! and Johnny 


| A PRETTY SHARP BLADE . the Homicidal Maniac then you know the boy ain't right. Which 


is why his idea of a fun foy is Spooky, the skeletal little cute thing. 
Whatever he was before, he’s a skeleton now, and he squeaks 
when you squeeze him. Sure to annoy friends and co-workers, 
as well as drown out the voices in your head. Or raise them to a 
fiery chorus. One or the other. Look for it in stores now for $9.95 
from Slave Labor. 


WELCOME TO 
THE TIKI ROOM 


If you like your housewares on the 
weird side, check out these cool 
Creepy Tiki Mugs, designed by 
Lenore creator Roman Dirge for 
Slave Labor Graphics! Two 
ceramic mugs—one tall and skin- 
ny, the other short and wide—come 
packaged together with a 12-page 
recipe book by Dirge of sinister con- 
coctions! Pick up these totemic tum- jeg 
blers for just $22. , ’ 
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FOR YOUR LISTENING 
PLEASURE 


Indie superstar James Kochalka is one of the best, most respect- 
ed cartoonists working today—but he’s also a talented musician 
in his own right, and he’s got the CD to prove it! From Alternative 
Comics and available now, Don’t Trust Whitey includes a book- 
let with a new comic strip and a comic diary about Kochalka. 
Pick it up for just $14.95. 
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CROSSGEN COMMODITIES 


If you're fully engrossed in the intertwined fantasy world of CrossGen 
Comics, you should check out these four lithos, created by merchan- 
dise masters Dynamic Forces. 

° “Meridian: Sephie’s Sadness,” featuring art by Joshua Middleton, 
Dexter Vines and Michael Atiyeh. It comes in two editions: regular for 
$19.99 or signed by Meridian writer Barbara Kesel and Atiyeh for 
$29.99. 

® “Scion: Death of a Hero” litho by Jim Cheung, Don Hillsman II and 
Caesar Rodriguez. The regular edition retails for $19.99, and the signed edition—by writer Ron Marz, Cheung, Hillsman and 
Rodriguez—costs $49.99. 

© “The First: Trenin The Hunter” by Bart Sears, Andy Smith and Michael Atiyeh. Measuring 18” x 24”, this comes in two editions: 
regular for $19.99 and signed by all three creators for $49.99. 

e “Mystic: Animora Reborn” by Brandon Peterson, John Dell and Andrew Crossley. This litho also measures 18” x 24” and comes 
in a regular edition for $19.99 and a signed version, by all three creators, for $49.99. 
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FASTER THAN 
TEN FAST MEN 


If you like your comic book humor outrageous, check out 
Curt Gregory's hilarious comedy CD, Faster Than a 
Speeding Idiot. Featuring 13 tracks of comic-based come- 
dy, this CD can be ordered by sending $10 (plus $4 for 
shipping and handling) to: Curt Gregory, 3179 
Vanderhoof Rd., Clinton, OH 44216. No cash, please; 
check or money order only! @ 
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DIGGING FOR BONES 
Fans of Jeff Smith’s Bone comic can collect ‘em all—all six characters 
in Phoney Bone’s Big Bone Hunt Series of PVC figurines, that is. The 
Cartoon Books series contains six brand-new sculpts individually blind- 
packaged in Phoney’s treasure chest, including a rare chase figure, one 
of the mysterious Stickeaters! The catch: You have to hunt for them, 
because the boxes all look the same! Each figure is priced at $2.50. 


1” SOUNDS LIKE 
ADIs PosAgle RAZOR 
FOR D&D GEEKS! 
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